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CǳǘǳǊŜ bŜŜƴŀƘΣ LƴŎΦΣ ƛƴ ŎƻƴŎŜǊǘ ǿƛǘƘ ǘƘŜ bŜŜƴŀƘ /ŜƴǘǊŀƭ /ƛǘȅ 
.ǳǎƛƴŜǎǎ LƳǇǊƻǾŜƳŜƴǘ 5ƛǎǘǊƛŎǘ ό.L5ύΣ ƛǎ ǎǇŜŀǊƘŜŀŘƛƴƎ ŜŎƻƴƻƳƛŎ 
ŘŜǾŜƭƻǇƳŜƴǘ ŀƴŘ ƳŀǊƪŜǝƴƎ ϧ ōǊŀƴŘƛƴƎ ƛƴƛǝŀǝǾŜǎ ŦƻǊ bŜŜƴŀƘΩǎ 
Řƻǿƴǘƻǿƴ ōǳǎƛƴŜǎǎ ŘƛǎǘǊƛŎǘΦ ¢ƘŜ Ǝƻŀƭ ƻŦ ǘƘŜ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ 
aŀǊƪŜǘ !ƴŀƭȅǎƛǎ ŀƴŘ .ǊŀƴŘƛƴƎ {ǘǳŘȅ ǇǊƻƧŜŎǘ ƛǎ ǘƻ ƛƴŎǊŜŀǎŜ 
Řƻǿƴǘƻǿƴ ŜƴƎŀƎŜƳŜƴǘ ŀƴŘ ǎǇŜƴŘƛƴƎ ōȅ ŎǊŜŀǝƴƎ ŀǿŀǊŜƴŜǎǎ ǿƛǘƘ 
ŀ ŎƻƘŜǎƛǾŜ ōǊŀƴŘ ŀƴŘ ŀǿŀǊŜƴŜǎǎ ǇƭŀǜƻǊƳΦ 
 
¢Ƙƛǎ ŘƻŎǳƳŜƴǘ ǎǳƳƳŀǊƛȊŜǎ ƪŜȅ ǎǘǊŀǘŜƎƛŜǎ ŦƻǊ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ 
ŜŎƻƴƻƳƛŎ ŘŜǾŜƭƻǇƳŜƴǘΣ ŜƴƘŀƴŎŜƳŜƴǘ ŀƴŘ ōǊŀƴŘƛƴƎ ƛƴƛǝŀǝǾŜǎ 
ōŀǎŜŘ ƻƴ ŀƴ ŜȄǘŜƴǎƛǾŜ ǊŜǾƛŜǿ ƻŦ ōŀŎƪƎǊƻǳƴŘ ƛƴŦƻǊƳŀǝƻƴ ŀƴŘ 
ŎǳǊǊŜƴǘ ƳŀǊƪŜǘ ŘŀǘŀΤ ƛƴǇǳǘ ǇǊƻǾƛŘŜŘ Ǿƛŀ ŎƻƳƳǳƴƛǘȅ ŀƴŘ 
ǎǘŀƪŜƘƻƭŘŜǊ ǎǳǊǾŜȅǎΣ ŦƻŎǳǎ ƎǊƻǳǇǎ ŀƴŘ ǿƻǊƪǎƘƻǇǎΤ ŀƴŘ ŘƛǊŜŎǝƻƴ 
ŀƴŘ ƭŜŀŘŜǊǎƘƛǇ ǇǊƻǾƛŘŜŘ ōȅ ǘƘŜ ƭƻŎŀƭ ǎǘŜŜǊƛƴƎ ŎƻƳƳƛǧŜŜΦ 
{ǳǇǇƭŜƳŜƴǘŀƭ ŘƻŎǳƳŜƴǘǎ ŀƴŘ ŘŜƭƛǾŜǊŀōƭŜǎ ǊŜŦŜǊŜƴŎŜŘ ŀǎ ǇŀǊǘ ƻŦ 
ǘƘƛǎ ǎǳƳƳŀǊȅ ŘƻŎǳƳŜƴǘ ƛƴŎƭǳŘŜΥ 

Ʒ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ aŀǊƪŜǘ {ƴŀǇǎƘƻǘ 

Ʒ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ !ǊŜŀ /ƻƴǎǳƳŜǊ {ǳǊǾŜȅ wŜǎǳƭǘǎ 

Ʒ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ !ǊŜŀ .ǳǎƛƴŜǎǎ {ǳǊǾŜȅ wŜǎǳƭǘǎ 

Ʒ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ .ǊŀƴŘƛƴƎ {ȅǎǘŜƳ tŀŎƪŀƎŜ 

Ʒ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ .ǊŀƴŘƛƴƎ {ǘȅƭŜ DǳƛŘŜ 
 
wŜǎǳƭǝƴƎ ǎǘǊŀǘŜƎƛŜǎ ƘƛƎƘƭƛƎƘǘŜŘ ƛƴ ǘƘƛǎ ŘƻŎǳƳŜƴǘ ǇǊƻǾƛŘŜ ŀ ōŀǎƛǎ 
ŦƻǊ ŜƴƘŀƴŎŜƳŜƴǘ ƛƴƛǝŀǝǾŜǎ ŀƴŘ ŀƴ ŜȄŎƛǝƴƎ ƴŜǿ ōǊŀƴŘƛƴƎ ǎȅǎǘŜƳ 
ŘŜǎƛƎƴŜŘ ǘƻ ǘŜƭƭ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘΩǎ ǎǘƻǊȅΦ  
 

¢ƘŜ ǝƳƛƴƎ ŦƻǊ ŎƻƴǎƛŘŜǊƛƴƎ ƻǇǇƻǊǘǳƴƛǝŜǎ ŦƻǊ ōǳǎƛƴŜǎǎ 

ŘŜǾŜƭƻǇƳŜƴǘΣ ƳŀǊƪŜǝƴƎ ŀƴŘ ōǊŀƴŘƛƴƎ ƛƴƛǝŀǝǾŜǎ ŦƻǊ bŜŜƴŀƘΩǎ 

ǘǊŀŘƛǝƻƴŀƭ Řƻǿƴǘƻǿƴ ŀǊŜŀ ƛǎ ƻǇǇƻǊǘǳƴŜΦ ¢ƘŜ ǇǊƻŎŜǎǎ ƛǎ ŘŜǎƛƎƴŜŘ 

ǘƻ ōǳƛƭŘ ǳǇƻƴ ǇǊƛǾŀǘŜ ŀƴŘ ǇǳōƭƛŎ ǎŜŎǘƻǊ ƛƴǾŜǎǘƳŜƴǘǎΣ ǎǳŎŎŜǎǎŜǎ ŀƴŘ 

ƳƻƳŜƴǘǳƳ ǿƘƛŎƘ ŀǊŜ ŎƘŀƴƎƛƴƎ ǘƘŜ ƭŀƴŘǎŎŀǇŜ ŀƴŘ ŎƻƳǇƭŜȄƛƻƴ ƻŦ 

5ƻǿƴǘƻǿƴ bŜŜƴŀƘΦ 
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/ƻƳƳŜǊŎƛŀƭ /ŜƴǘŜǊ 
bŜŜƴŀƘϥǎ ŜŀǊƭȅ ǎŜǧƭŜǊǎ ōǳƛƭǘ ŀ ǎǘǊƻƴƎ ƭƻŎŀƭ ŜŎƻƴƻƳȅ ōȅ ƘŀǊƴŜǎǎƛƴƎ 
ǘƘŜ ŜƴŜǊƎȅ ƻŦ ǘƘŜ CƻȄ wƛǾŜǊ ƛƴ ǘƘŜ ƳŀƴǳŦŀŎǘǳǊŜ ƻŦ ƭǳƳōŜǊΣ ƅƻǳǊΣ ŀƴŘ 
ǇŀǇŜǊ ǇǊƻŘǳŎǘǎΦ ¢ƻŘŀȅ ǘƘŜ ŀǊŜŀ ƛǎ ǊŀƴƪŜŘ ŀǎ ƻƴŜ ƻŦ ǘƘŜ рл ƭŀǊƎŜǎǘ 
ƳŀƴǳŦŀŎǘǳǊƛƴƎ ŎŜƴǘŜǊǎ ƛƴ ǘƘŜ ƴŀǝƻƴΣ ƭŜŘ ōȅ ŀ ŘƛǾŜǊǎƛŬŜŘ ƳƛȄ ƻŦ 
ōǳǎƛƴŜǎǎŜǎ ŘŜŀƭƛƴƎ ƛƴ ǇŀǇŜǊ ǇǊƻŘǳŎǘǎΣ ǇǊƛƴǝƴƎΣ ŎƻƳǇǳǘŜǊ 
ǘŜŎƘƴƻƭƻƎȅΣ ƅŜȄƛōƭŜ ǇŀŎƪŀƎƛƴƎΣ Ŏŀǎǘ ƳŜǘŀƭǎΣ ƛƴǎǳǊŀƴŎŜΣ ŬƴŀƴŎŜΣ ŀƴŘ 
ƘŜŀƭǘƘ ŎŀǊŜΦ  ¢ƘŜ Ŏƛǘȅϥǎ Ƴŀƴȅ ŀǎǎŜǘǎΣ ƛƴŎƭǳŘƛƴƎ ǇǊƻƎǊŜǎǎƛǾŜ 
ŎƻƳƳǳƴƛǘȅ ƭŜŀŘŜǊǎƘƛǇΣ ǘƘŜ ŎƘŀǊƳƛƴƎ Řƻǿƴǘƻǿƴ ŘƛǎǘǊƛŎǘΣ ŜȄŎŜǇǝƻƴŀƭ 
ǿƻǊƪŦƻǊŎŜΣ ŀƴŘ ƛƴŦǊŀǎǘǊǳŎǘǳǊŜ ƴŜǘǿƻǊƪ ŎƻƴǝƴǳŜ ǘƻ ŀǧǊŀŎǘ ƴŜǿ ŀƴŘ 
ŜȄǇŀƴŘƛƴƎ ōǳǎƛƴŜǎǎŜǎΦ 
 

tǊƻƎǊŜǎǎƛǾŜ /ƻƳƳǳƴƛǘȅ [ŜŀŘŜǊǎƘƛǇ 
¢ƘŜ /ƛǘȅ ƻŦ bŜŜƴŀƘϥǎ ǇǊƻŦŜǎǎƛƻƴŀƭ ŀǇǇǊƻŀŎƘ ǘƻ ŀǧǊŀŎǝƴƎ ōǳǎƛƴŜǎǎ 
Ƙŀǎ ōŜŜƴ ǊŜŎƻƎƴƛȊŜŘ ōȅ aƻƻŘȅϥǎ LƴǾŜǎǘƻǊǎ {ŜǊǾƛŎŜ ŀǎ ŀ ƪŜȅ ŦŀŎǘƻǊ ƛƴ 
ŦǳŜƭƛƴƎ ƭƻŎŀƭ ŜŎƻƴƻƳƛŎ ƎǊƻǿǘƘ ŀƴŘ ōǳƛƭŘƛƴƎ ǘƘŜ ŀǊŜŀϥǎ ŬƴŀƴŎƛŀƭ 
ǎǘǊŜƴƎǘƘΦ {ǘǊƻƴƎ ŎƻƭƭŀōƻǊŀǝǾŜ ŜũƻǊǘǎΣ ǘƘǊƻǳƎƘ ǇǳōƭƛŎκǇǊƛǾŀǘŜ 
ǇŀǊǘƴŜǊǎƘƛǇǎΣ ǎǳǇǇƻǊǘ ǎǳŎƘ ƛƴƛǝŀǝǾŜǎ ŀǎ ŜŎƻƴƻƳƛŎ ŘŜǾŜƭƻǇƳŜƴǘ ŀƴŘ 
ŎƻƳƳǳƴƛǘȅ ŜƴǊƛŎƘƳŜƴǘ ǇǊƻƎǊŀƳǎΣ ŀǎ ǿŜƭƭ ŀǎ ǎƻŎƛŀƭΣ ŎǳƭǘǳǊŀƭΣ ŀƴŘ 
ǊŜŎǊŜŀǝƻƴŀƭ ŜǾŜƴǘǎ ŦƻǊ ǇŜƻǇƭŜ ƻŦ ŀƭƭ ŀƎŜǎΦ 
 

/ƘŀǊƳƛƴƎ 5ƻǿƴǘƻǿƴ 5ƛǎǘǊƛŎǘ 
bŜŜƴŀƘΩǎ ƴŀǝƻƴŀƭƭȅ-ǊŜŎƻƎƴƛȊŜŘ ƘƛǎǘƻǊƛŎ Řƻǿƴǘƻǿƴ ƻũŜǊǎ ŀ ǾŀǊƛŜǘȅ 
ƻŦ ǎƘƻǇǇƛƴƎ ŀƴŘ ŘƛƴƛƴƎ ŎƘƻƛŎŜǎΣ ŀƴŘ ǎŜǊǾŜǎ ŀǎ ŀ ǾŜƴǳŜ ŦƻǊ ƴǳƳŜǊƻǳǎ 
ŎƻƳƳǳƴƛǘȅ ŦŜǎǝǾŀƭǎ ŀƴŘ ŜǾŜƴǘǎΦ ¢ƘŜ Řƻǿƴǘƻǿƴ Ƙŀǎ ŀƭǎƻ ōŜŎƻƳŜ ŀ 
ǘƘǊƛǾƛƴƎ ŎƻƳƳŜǊŎƛŀƭ ōǳǎƛƴŜǎǎ ŘƛǎǘǊƛŎǘΣ ƛƴŎƭǳŘƛƴƎ ōŜƛƴƎ ǘƘŜ ŎƻǊǇƻǊŀǘŜ 
ƘŜŀŘǉǳŀǊǘŜǊǎ ŦƻǊ ƳŀƧƻǊ ŎƻǊǇƻǊŀǝƻƴǎ ǎǳŎƘ ŀǎ tƭŜȄǳǎ /ƻǊǇΦΣ .ŜƳƛǎ 
/ƻΦΣ !ƭǘŀ wŜǎƻǳǊŎŜǎΣ LƴŎΦΣ ŀƴŘ ƘŀǾƛƴƎ ŀ ƳŀƧƻǊ ǇǊŜǎŜƴŎŜ ŦǊƻƳ 
YƛƳōŜǊƭȅ-/ƭŀǊƪ /ƻǊǇΦ ŀƴŘ .ŜǊƎǎǘǊƻƳ /ƻǊǇΦ 

 

!ƴ 9ȄŎŜǇǝƻƴŀƭ ²ƻǊƪŦƻǊŎŜ 
bŜŜƴŀƘΩǎ ǎǘǊƻƴƎ ŜŎƻƴƻƳȅ ƛǎ ǎǳǇǇƻǊǘŜŘ ōȅ ŜȄŎŜǇǝƻƴŀƭ 
ǿƻǊƪŜǊǎΦ  .ŜŎŀǳǎŜ ƻǾŜǊ фл҈ ƻŦ ǘƘŜ ŀǊŜŀϥǎ ǿƻǊƪŦƻǊŎŜ ŀǊŜ ŀǘ ƭŜŀǎǘ ƘƛƎƘ 
ǎŎƘƻƻƭ ƎǊŀŘǳŀǘŜǎΣ ƭƻŎŀƭ ŜƳǇƭƻȅŜǊǎ Ŏŀƴ Ŏƻǳƴǘ ƻƴ ƛƴǘŜƭƭƛƎŜƴǘΣ ƘŀǊŘ 
ǿƻǊƪƛƴƎ ŜƳǇƭƻȅŜŜǎΦ Lƴ ŦŀŎǘΣ ƴŀǝƻƴŀƭ ŎƻƳǇŀƴƛŜǎ ŎƻƴǎƛǎǘŜƴǘƭȅ ǊŜǇƻǊǘ 
ǘƘŀǘ ǘƘŜƛǊ bŜŜƴŀƘ ƻǇŜǊŀǝƻƴǎ ŀǊŜ нл҈ ǘƻ ол҈ ƳƻǊŜ ǇǊƻŘǳŎǝǾŜ ǘƘŀƴ 
ŀǘ ǎƛƳƛƭŀǊ ŦŀŎƛƭƛǝŜǎ ŀǊƻǳƴŘ ǘƘŜ ŎƻǳƴǘǊȅΦ 
 

{ǳǇǇƻǊǘŜŘ ōȅ LƴŦǊŀǎǘǊǳŎǘǳǊŜ 
bŜŜƴŀƘΩǎ ǘƘǊƛǾƛƴƎ ŜŎƻƴƻƳȅ ƛǎ ǎǳǇǇƻǊǘŜŘ ōȅ ŀ Ŧǳƭƭȅ ŘŜǾŜƭƻǇŜŘ 
ƛƴŦǊŀǎǘǊǳŎǘǳǊŜ ƴŜǘǿƻǊƪ ƛƴŎƭǳŘƛƴƎ ŎƻƴƴŜŎǝƻƴǎ ǘƻ ŦŜŘŜǊŀƭ ŀƴŘ ǎǘŀǘŜ 
ƘƛƎƘǿŀȅǎΤ ǘǿƻ ǊŜƎƛƻƴŀƭ ŀƛǊǇƻǊǘǎ ǿƛǘƘ ƴŀǝƻƴǿƛŘŜ ƧŜǘ ǎŜǊǾƛŎŜ 
ŎƻƴƴŜŎǝƻƴǎΤ Ǌŀƛƭ ǎŜǊǾƛŎŜ ǘƻ ƳŀƧƻǊ ƛƴŘǳǎǘǊƛŀƭ ŀǊŜŀǎ ŀƴŘ ŀŎǊƻǎǎ ǘƘŜ 
ƴŀǝƻƴΤ ƛƴǘŜǊƳƻŘŀƭ ŦŀŎƛƭƛǝŜǎ ǘƘŀǘ ƳŀƪŜ ƛǘ Ŝŀǎȅ ǘƻ ŎƻƳōƛƴŜ ǘǊǳŎƪ ŀƴŘ 
Ǌŀƛƭ ǘǊŀƴǎǇƻǊǘŀǝƻƴΤ ŀƴŘ ŬōŜǊ ƻǇǝŎ ƛƴǎǘŀƭƭŀǝƻƴǎ ǘƘŀǘ ƻũŜǊ ǎǘŀǘŜ-ƻŦ-
ǘƘŜ-ŀǊǘ ǘŜƭŜŎƻƳƳǳƴƛŎŀǝƻƴǎ ŀƴŘ ƘƛƎƘ-ǎǇŜŜŘ ƛƴǘŜǊƴŜǘ ǎŜǊǾƛŎŜΦ 

 
- CǊƻƳ ǘƘŜ /ƛǘȅ ƻŦ bŜŜƴŀƘ μ 9ŎƻƴƻƳƛŎ 5ŜǾŜƭƻǇƳŜƴǘ 

Neenahõs nationally-recognized 

historic downtown offers a variety 

of shopping and dining choices, 

and serves as a venue for 

numerous community festivals 

and events.   
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¢ǊŀŘƛǝƻƴŀƭ ŀǇǇǊƻŀŎƘŜǎ ǘƻ ŘŜŬƴƛƴƎ ŀ ǘǊŀŘŜ ŀǊŜŀ ŀƴŘ ƳŀǊƪŜǘ ŦƻǊ ŀ 
ǘǊŀŘƛǝƻƴŀƭ Řƻǿƴǘƻǿƴ ōǳǎƛƴŜǎǎ ŘƛǎǘǊƛŎǘ ǿƻǳƭŘ Ŧŀƛƭ ǘƻ ŀŘŜǉǳŀǘŜƭȅ 
ŎŀǇǘǳǊŜ ŀƴŘ ŘŜǎŎǊƛōŜ ǘƘŜ ƳŀǊƪŜǘ ŀƴŘ ƻǇǇƻǊǘǳƴƛǝŜǎ ŦƻǊ bŜŜƴŀƘΩǎ 
/ŜƴǘǊŀƭ /ƛǘȅ ŎƻƳƳŜǊŎƛŀƭ ŘƛǎǘǊƛŎǘΦ ¢ƘŜ ŀƭǘŜǊƴŀǝǾŜ ŀǇǇǊƻŀŎƘ ŀǇǇƭƛŜŘ ŀǎ 
ǇŀǊǘ ƻŦ ǘƘƛǎ ǎǘǳŘȅ ǊŜŎƻƎƴƛȊŜǎ ǘƘŜ ŘƛǾŜǊƎŜƴǘ ǉǳŀƭƛǝŜǎ ƻŦ ǘƘŜ ŎŀǇǝǾŜ 
bŜŜƴŀƘ 5ƻǿƴǘƻǿƴ ²ƻǊƪǇƭŀŎŜ ƳŀǊƪŜǘ ŎƻƳǇǊƛǎŜŘ ǇǊƛƳŀǊƛƭȅ ƻŦ 
ŘƛǎǘǊƛŎǘ ŜƳǇƭƻȅŜŜǎ ŀƴŘ ƴŜŀǊōȅ ǊŜǎƛŘŜƴǘǎΤ ŀƴŘ ǘƘŜ ŜǾŜƴƛƴƎΣ ƴƛƎƘǩƳŜ 
ŀƴŘ ǿŜŜƪŜƴŘ ƳŀǊƪŜǘ ǘƘŀǘ ŎƻǳƭŘ ōŜ ŀǧǊŀŎǘŜŘ ŦǊƻƳ ŀ ƳƻǊŜ ŦŀǊ-
ǊŜŀŎƘƛƴƎ ƎŜƻƎǊŀǇƘƛŎ ŀǊŜŀΦ  
 
LƴŦƻǊƳŀǝƻƴ ŎƻƳǇƛƭŜŘ ŦǊƻƳ ŘŜƳƻƎǊŀǇƘƛŎΣ ǇǎȅŎƘƻƎǊŀǇƘƛŎ ŀƴŘ 
ŜŎƻƴƻƳƛŎ ǊŜǇƻǊǘǎ ƻōǘŀƛƴŜŘ ŦǊƻƳ bƛŜƭǎŜƴ /ƭŀǊƛǘŀǎ ŀƴŘ ǾŀǊƛƻǳǎ ƻǘƘŜǊ 
ǎƻǳǊŎŜǎ Ŏŀƴ ōŜ ǳǎŜŘ ǘƻ ƘŜƭǇ ǇǊƻŬƭŜ ǘƘŜǎŜ ŘƛǎǝƴŎǘ ƳŀǊƪŜǘǎ ŀƴŘ ǘƻ 
ŀƴŀƭȅȊŜ ƻǇǇƻǊǘǳƴƛǝŜǎ ŦƻǊ bŜŜƴŀƘ 5ƻǿƴǘƻǿƴΦ bƛŜƭǎŜƴ /ƭŀǊƛǘŀǎ ƛǎ ƻƴŜ 
ƻŦ ǘƘŜ ƴŀǝƻƴΩǎ ƭŜŀŘƛƴƎ ǇǊƻǾƛŘŜǊǎ ƻŦ ƎŜƻ-ŘŜƳƻƎǊŀǇƘƛŎ ŎƻƳƳŜǊŎƛŀƭ 
ƳŀǊƪŜǝƴƎ ŀƴŘ ōǳǎƛƴŜǎǎ ƛƴŦƻǊƳŀǝƻƴΦ ¢ƘŜƛǊ Řŀǘŀ ƛǎ ŎƻƴǎƛŘŜǊŜŘ ŀƳƻƴƎ 
ǘƘŜ Ƴƻǎǘ ŎƻƳǇǊŜƘŜƴǎƛǾŜΣ ǊŜƭƛŀōƭŜΣ ŀŎŎǳǊŀǘŜ ŀƴŘ ǳǇ-ǘƻ-ŘŀǘŜ 
ŀǾŀƛƭŀōƭŜΦ  ¢ƘŜƛǊ ŜȄǇŜǊǝǎŜ ƭƛŜǎ ƛƴ ǘƘŜ ŘŜǇǘƘ ŀƴŘ ǉǳŀƭƛǘȅ ƻŦ ƳƻǊŜ ǘƘŀƴ 
сл ƛƴǘŜƎǊŀǘŜŘ ƳŀǊƪŜǝƴƎ ŘŀǘŀōŀǎŜǎ ŎƻƳǇƻǎŜŘ ƻŦ ǘƘƻǳǎŀƴŘǎ ƻŦ 
ǾŀǊƛŀōƭŜǎΦ  ¢ƘŜƛǊ ƴǳƳŜǊƻǳǎ ǎƻǳǊŎŜǎ ŀƭƭƻǿ ǘƘŜƳ ǘƻ ǊŜǇƻǊǘΣ 
ƎŜƻƎǊŀǇƘƛŎŀƭƭȅΣ ƻƴ ŀ ǾŀǊƛŜǘȅ ƻŦ ŘŜƳƻƎǊŀǇƘƛŎΣ ŎƻƴǎǳƳŜǊ ƳŀǊƪŜǘ ŀƴŘ 
ōǳǎƛƴŜǎǎ ŘŜǾŜƭƻǇƳŜƴǘ ǊŜƭŀǘŜŘ ǾŀǊƛŀōƭŜǎΦ  
 

wŜǇƻǊǘǎ ƎŜƴŜǊŀǘŜŘ ŀƴŘ Řŀǘŀ ǳǎŜŘ ǘƻ ŜȄŀƳƛƴŜ ǘƘŜ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ  
aŀǊƪŜǘǎ ƛƴŎƭǳŘŜΥ 
 

tƻǇ-CŀŎǘǎΥ 5ŜƳƻƎǊŀǇƘƛŎ {ƴŀǇǎƘƻǘ  
9ȄǘŜƴǎƛǾŜ ŘŜƳƻƎǊŀǇƘƛŎ Řŀǘŀ ǇǊƻŬƭŜǎ ŀƴŘ ǘǊŀŎƪǎ ŎƘŀƴƎŜǎ ƛƴ ǘƘŜ 
άƭƛǾŜ ƘŜǊŜέ ŀƴŘ άǿƻǊƪ ƘŜǊŜέ ǇƻǇǳƭŀǝƻƴǎ ǿƛǘƘƛƴ ǘƘŜ 5ƻǿƴǘƻǿƴ 
bŜŜƴŀƘ ²ƻǊƪǇƭŀŎŜ ŀƴŘ 5ǊƛǾŜ ¢ƛƳŜ ǎǘǳŘȅ ŀǊŜŀ ƎŜƻƎǊŀǇƘƛŜǎΦ  
 

²ƻǊƪtƭŀŎŜ ŀƴŘ 9ƳǇƭƻȅƳŜƴǘ {ǳƳƳŀǊȅ  
wŜǇƻǊǘǎ ǇǊƻǾƛŘŜ ƛƴǎƛƎƘǘ ƛƴǘƻ ǘƘŜ ƭƛŦŜǎǘȅƭŜ ŎƘŀǊŀŎǘŜǊƛǎǝŎǎ ŀƴŘ 
ǘǊŀƛǘǎ ƻŦ ǘƘŜ άǿƻǊƪ ƘŜǊŜέ ƳŀǊƪŜǘτŀƴŘ ƻǇǇƻǊǘǳƴƛǝŜǎ ǘƻ ōŜǧŜǊ 
ŎŀǇƛǘŀƭƛȊŜ ƻƴ ǘƘŜ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ ²ƻǊƪǇƭŀŎŜ aŀǊƪŜǘΦ  
 

²ƻǊƪtƭŀŎŜ twL½a 5ƛǎǘǊƛōǳǝƻƴ  
¢ƘŜ ǊŜǇƻǊǘ ǊŜƴŘŜǊǎ ŀ ǇƻǊǘǊŀƛǘ ƻŦ ǘƘŜ άǿƻǊƪ ƘŜǊŜέ ƳŀǊƪŜǘΩǎ 
ƭƛŦŜǎǘȅƭŜ ǘǊŀƛǘǎ ŀƴŘ ƻǇǇƻǊǘǳƴƛǝŜǎ ǘƻ ƛƴŎǊŜŀǎŜ ƳŀǊƪŜǘ ǎƘŀǊŜΦ  
 

twL½a IƻǳǎŜƘƻƭŘ 5ƛǎǘǊƛōǳǝƻƴ  
wŜǇƻǊǘǎ ǇǊƻǾƛŘŜ ƛƴǎƛƎƘǘǎ ƻƴ ŎƻƴǎǳƳŜǊ ƭƛŦŜǎǘȅƭŜ ǘǊŀƛǘǎ ŀƴŘ 
ŎƘŀǊŀŎǘŜǊƛǎǝŎǎ ƻŦ ƘƻǳǎŜƘƻƭŘ ǎŜƎƳŜƴǘǎ ƛƴ ǘƘŜ 5ƻǿƴǘƻǿƴ 
bŜŜƴŀƘ 5ǊƛǾŜ ¢ƛƳŜ ƳŀǊƪŜǘǎτŀƴŘ Ƙƻǿ ǘƻ ōŜǧŜǊ ǘŀǊƎŜǘ ǘƘŜƳΦ  
 

wat hǇǇƻǊǘǳƴƛǘȅ DŀǇ ς wŜǘŀƛƭ {ǘƻǊŜǎ  
hƴŜ ƻŦ ǘƘŜ Ƴƻǎǘ ƛƳǇƻǊǘŀƴǘ ŦŜŀǘǳǊŜǎ ƻŦ bƛŜƭǎŜƴ /ƭŀǊƛǘŀǎ wŜǘŀƛƭ 
aŀǊƪŜǘ tƻǿŜǊ όwatύ ǊŜǇƻǊǘǎ ƛǎ ǘƘŀǘ ǘƘŜȅ ǇǊŜǎŜƴǘ ŀ ƳŜŀǎǳǊŜ ƻŦ 
ŎƻƴǎǳƳŜǊ ŘŜƳŀƴŘΣ ŜȄǇŜƴŘƛǘǳǊŜǎ ŀƴŘ ƎŀǇǎ όǎŀƭŜǎ ƭŜŀƪŀƎŜ ƻǊ 
ǎǳǊǇƭǳǎύ ƛƴ ǘƘŜ ƳŀǊƪŜǘǇƭŀŎŜΦ LŘŜƴǝŬŜŘ ƎŀǇǎ Ƴŀȅ ƘŜƭǇ ǘƻ ǊŜǾŜŀƭ 
ƻǇǇƻǊǘǳƴƛǝŜǎ ŦƻǊ ōǳǎƛƴŜǎǎ ƎǊƻǿǘƘ ŀƴŘ ŜȄǇŀƴǎƛƻƴΦ 
 

! ŎƻƳǇƭŜǘŜ ǎǳƳƳŀǊȅ ƻŦ 9{wL ǊŜǇƻǊǘǎ ŀƴŘ Řŀǘŀ ƛǎ ŎƻƴǘŀƛƴŜŘ ƛƴ ǘƘŜ ǎǳǇǇƭŜƳŜƴǘŀƭ 
aŀǊƪŜǘ {ƴŀǇǎƘƻǘ ŘƻŎǳƳŜƴǘΣ ŀǾŀƛƭŀōƭŜ ǳǇƻƴ ǊŜǉǳŜǎǘΦ 

The alternative approach 

applied as part of this study 

recognizes the divergent 

qualities of the captive Central 

Neenah Workplace market 

comprised primarily of district 

employees and nearby 

residents; and the evening, 

nighttime and weekend market 

that could be attracted from a 

more far -reaching geographic 

area.  
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5ŜƳƻƎǊŀǇƘƛŎ tǊƻŬƭŜ 

¢ƘŜ ǇǊƻŬƭŜ ŀǎǎŜƳōƭŜŘ ŦƻǊ ǘƘŜ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ 
²ƻǊƪǇƭŀŎŜ aŀǊƪŜǘ ƛǎ ōŀǎŜŘ ǳǇƻƴ ƛƴŦƻǊƳŀǝƻƴ 
ŎƻƴǘŀƛƴŜŘ ƛƴ ŀ ǎŜǊƛŜǎ ƻŦ bƛŜƭǎŜƴ /ƭŀǊƛǘŀǎ ŀƴŘ 9ȄǇŜǊƛŀƴ 
ǊŜǇƻǊǘǎ ƎŜƴŜǊŀǘŜŘ ŦƻǊ  ŀ лΦрΣ мΦл ŀƴŘ нΦл ƳƛƭŜ ǊŀŘƛǳǎ 
ƻǊƛƎƛƴŀǝƴƎ ŦǊƻƳ ǘƘŜ ƛƴǘŜǊǎŜŎǝƻƴ ƻŦ ²ƛǎŎƻƴǎƛƴ !ǾŜƴǳŜ 
ŀƴŘ /ƻƳƳŜǊŎƛŀƭ {ǘǊŜŜǘΦ  
 
9ǎǝƳŀǘŜǎ ŀƴŘ ǇǊƻƧŜŎǝƻƴǎ ŦƻǊ ŘŜƳƻƎǊŀǇƘƛŎ ǾŀǊƛŀōƭŜǎ 
Ŏŀƴ ƭŜƴŘ ƛƴǎƛƎƘǘ ǳǎŜŦǳƭ ŦƻǊ ǇǊƻŬƭƛƴƎ ǘƘŜ ŜȄƛǎǝƴƎ 
5ƻǿƴǘƻǿƴ bŜŜƴŀƘ ǊŜǎƛŘŜƴǝŀƭ ǇƻǇǳƭŀǝƻƴ ŀƴŘ 
ƻǇǇƻǊǘǳƴƛǝŜǎ ŦƻǊ ǘƘŜ ŘƛǎǘǊƛŎǘΩǎ ŎƻƳƳŜǊŎƛŀƭ ŀƴŘ ƘƻǳǎƛƴƎ 
ƳŀǊƪŜǘǎΦ  
 
¢ƘŜ ŘŀȅǝƳŜ ǇƻǇǳƭŀǝƻƴΣ ŜǎǝƳŀǘŜŘ ŀǘ мпΣсум ƛƴ ŀ ƻƴŜ-
ƳƛƭŜ ǊŀŘƛǳǎ ŀƴŘ оуΣоуо ƛƴ ŀ ǘǿƻ-ƳƛƭŜ ǊŀŘƛǳǎΣ ƛƭƭǳǎǘǊŀǘŜǎ 
ǇƻǎƛǝǾŜ ŘŀȅǝƳŜ ŜƳǇƭƻȅƳŜƴǘ ƳƛƎǊŀǝƻƴ ǇŀǧŜǊƴǎ ŀƴŘ 
ǊŜǇǊŜǎŜƴǘǎ ŀ ǎƛȊŀōƭŜΣ ŎŀǇǝǾŜ ƳŀǊƪŜǘ ŦƻǊ ǘƘŜ 5ƻǿƴǘƻǿƴ 
bŜŜƴŀƘ ōǳǎƛƴŜǎǎ ŎƻƳƳǳƴƛǘȅΦ  
 
[ƛƪŜ ǘǊŜƴŘǎ ŀƴŘ ǇǊƻƧŜŎǝƻƴǎ ŦƻǊ ǘƘŜ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ 
ŬǾŜ-ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜ ŀǊŜŀΣ ŘŜŎƭƛƴƛƴƎ ǘǊŜƴŘǎ ƛƴ 
ǇƻǇǳƭŀǝƻƴ ŀǊŜ ǎƘƻǿƴ ŦƻǊ ǘƘŜ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ 
²ƻǊƪǇƭŀŎŜ aŀǊƪŜǘΩǎ ǊŀŘƛŀƭ ƎŜƻƎǊŀǇƘƛŜǎΣ ǘƘƻǳƎƘ ǘǊŜƴŘǎ 
ƛƴ ǘƘŜ лΦр- ŀƴŘ нΦл-ƳƛƭŜ ǊŀŘƛƛ ŀǊŜ ƴƻƳƛƴŀƭ ŀǘ ōŜǎǘΦ 
/ƻƴǾŜǊǎŜƭȅΣ ƘƻǳǎŜƘƻƭŘǎ ŀǊŜ ŜȄǇŜŎǘŜŘ ǘƻ ƛƴŎǊŜŀǎŜ ōȅ 
ŀōƻǳǘ м҈ ǘƻ н҈ ǘƘǊƻǳƎƘ нлму ς ŀ ǘǊŜƴŘ ǘƘŀǘ ƛǎ 
ŎƻƴǎƛǎǘŜƴǘ ǿƛǘƘ ǘƘŜ DǊŜȅƛƴƎ ƻŦ !ƳŜǊƛŎŀ ǇƘŜƴƻƳŜƴƻƴ 
ŀƴŘ ŀ ǎƘƛƊ ǘƻǿŀǊŘ ǎƳŀƭƭŜǊ ƘƻǳǎŜƘƻƭŘ ǎƛȊŜǎΦ 
 
DƛǾŜƴ ǇƻǘŜƴǝŀƭ ŘƛǎŎǊŜǇŀƴŎƛŜǎ ƛƴ ǘƘŜ ƭƛƳƛǘŀǝƻƴǎ ŀƴŘ 
ǝƳŜƭƛƴŜǎǎ ƻŦ ǎŜŎƻƴŘŀǊȅ Řŀǘŀ ŀƴŘ ƳƻǊŜ ǊŀǇƛŘ ŎƘŀƴƎŜ 
ƻŎŎǳǊǊƛƴƎ ƛƴ ǘƘŜ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ ŀǊŜŀΣ ƛǘ ǿƛƭƭ ōŜ 
ǇŀǊǝŎǳƭŀǊƭȅ ƛƳǇƻǊǘŀƴǘ ŦƻǊ CǳǘǳǊŜ bŜŜƴŀƘΣ LƴŎΦ ŀƴŘ 
bŜŜƴŀƘ /ŜƴǘǊŀƭ /ƛǘȅ .L5 ǘƻ ŎƻƴǝƴǳŜ ǘƻ ŘƻŎǳƳŜƴǘ 
ŎƘŀƴƎŜǎ ƛƴ ǘƘŜ ƘƻǳǎƛƴƎ ƳŀǊƪŜǘ ŀƴŘ ǘƻ Ƴŀƛƴǘŀƛƴ 
ƛƴǘŜǊƴŀƭ ƘƻǳǎƛƴƎ Řŀǘŀ ŎƻƭƭŜŎǝƻƴ ŀƴŘ ǘǊŀŎƪƛƴƎ ǎȅǎǘŜƳǎΦ 
¢ƘŜ ƛƴŦƻǊƳŀǝƻƴ ƳƛƎƘǘ ōŜ ǳǎŜŘ ǘƻ ǇǊŜǎŜƴǘ ŀ άǊŜŀƭ ǝƳŜέ 
ǇǊƻŬƭŜ ǘƘŀǘ ƳƻǊŜ ŀŎŎǳǊŀǘŜƭȅ ǊŜƅŜŎǘǎ ǘƘŜ ŎǳǊǊŜƴǘ 
ƘƻǳǎƛƴƎ ŎƭƛƳŀǘŜΦ 
 
¢ƘŜ ŘŜƳƻƎǊŀǇƘƛŎ ǎƴŀǇǎƘƻǘ ŦƻǊ ǘƘŜ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ 
ǊŜǎƛŘŜƴǝŀƭ ƳŀǊƪŜǘ Ǉŀƛƴǘǎ ŀ ǇƛŎǘǳǊŜ ƻŦ ŀ ŘƛǾŜǊǎŜ 
ǇƻǇǳƭŀǝƻƴ ŘƻƳƛƴŀǘŜŘ ōȅ ƻƴŜ- ŀƴŘ ǘǿƻ-ǇŜǊǎƻƴ 
ƘƻǳǎŜƘƻƭŘǎ ς ŜǎǇŜŎƛŀƭƭȅ ƛƴ ǘƘŜ ƘŀƭŦ-ƳƛƭŜ ǊŀŘƛǳǎ ǿƘŜǊŜ 
ǊŜǎƛŘŜƴǘǎ ŀǊŜ ŀƭǎƻ ŦŀǊ ƳƻǊŜ ƭƛƪŜƭȅ ǘƻ ǊŜƴǘΦ LƴŎƻƳŜ 
ƭŜǾŜƭǎΣ ǇŀǊǝŎǳƭŀǊƭȅ ƛƴ ǘƘŜ лΦр- ŀƴŘ мΦл-ƳƛƭŜ ǊŀŘƛƛΣ ŀǊŜ 
ƭƻǿ ƛƴ ŎƻƳǇŀǊƛǎƻƴ ǘƻ ƘƻǳǎŜƘƻƭŘ ŜǎǝƳŀǘŜǎ ŦƻǊ ǘƘŜ 
ǊŜƎƛƻƴΣ ōǳǘ ŀǊŜ ƭƛƪŜƭȅ ƛƴŘƛŎŀǝǾŜ ƻŦ ŀ ǇƻǇǳƭŀǝƻƴ ƘŀǾƛƴƎ 
ƭŀǊƎŜǊ ŎƻƴŎŜƴǘǊŀǝƻƴǎ ƻŦ ǎƛƴƎƭŜ-ƛƴŎƻƳŜ ƘƻǳǎŜƘƻƭŘǎ ŀƴŘ 
ƘƻǳǎŜƘƻƭŘǎ ǿƛǘƘ ǊŜǝǊŜŘ ǇŜǊǎƻƴǎΦ  

Downtown Neenah Workplace Market  

Fast Facts 
Workplace 0.5 M 1.0 M 2.0 M 

2013 Daytime Population 4,030 14,681 38,383 

2013 Employees 4,336 9,216 18,627 

2013 Establishments 208 427 1,064 

    

ñLive Hereò Population 0.5 M 1.0 M 2.0 M 

2010 Census 2,342 8,991 27,697 

2013 Estimate 2,337 8,905 27,630 

2018 Projection 2,334 8,790 27,571 

  Change 2013ð2018 0.0% -1.3% -0.2% 

        

2013 Estimated Income 0.5 M 1.0 M 2.0 M 

Average Household $47,067 $51,670 $57,714 

Median Household $36,646 $40,879 $43,998 

    

2013 Housing Tenure 0.5 M 1.0 M 2.0 M 

Owner Occupied 53.6% 70.4% 67.4% 

Renter Occupied 46.4% 29.6% 32.6% 

Sources: Nielsen Claritas; and DemographicsNow/Experian 
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²ƻǊƪǇƭŀŎŜ LƴǎƛƎƘǘǎ 

¢ƘŜ bƛŜƭǎŜƴ /ƭŀǊƛǘŀǎ ²ƻǊƪǇƭŀŎŜ twL½a ŘŀǘŀōŀǎŜ ŀƴŘ ǊŜǇƻǊǘǎ ŜƴŀōƭŜǎ 
ǳǎŜǊǎ ǘƻ ŎǊŜŀǘŜ ŀ ŎƻƳǇƭŜǘŜ ǇƻǊǘǊŀƛǘ ƻŦ ǘƘŜ άǿƻǊƪ ƘŜǊŜέ ƳŀǊƪŜǘΦ 
²ƻǊƪǇƭŀŎŜ twL½a ǘǊŀŎƪǎ ǘƘŜ ǊŜǎƛŘŜƴǝŀƭ ǇƻǇǳƭŀǝƻƴ ƻŦ ŜǾŜǊȅ ŎŜƴǎǳǎ 
ǘǊŀŎǘ ƛƴǘƻ ƛǘǎ ŀǎǎƻŎƛŀǘŜŘ ǘǊŀŎǘǎ ƻŦ ŜƳǇƭƻȅƳŜƴǘΣ ŎƻǾŜǊƛƴƎ ǇǊƛǾŀǘŜ 
ǎŜŎǘƻǊ ǿƻǊƪŜǊǎΣ ǇǳōƭƛŎ ǎŜŎǘƻǊ ǿƻǊƪŜǊǎΣ ф-ǘƻ-р ǿƻǊƪŜǊǎΣ ǎǿƛƴƎ ǎƘƛƊ 
ŀƴŘ ƴƛƎƘǘ ǎƘƛƊ ǿƻǊƪŜǊǎτŜǾŜƴ ǘƘƻǎŜ ǿƘƻ ǿƻǊƪ ŀǘ ƘƻƳŜΦ ¢ƘŜ 
²ƻǊƪǇƭŀŎŜ twL½a ŎƻƳǇƻǎƛǝƻƴ ƛǎ ŜǎǝƳŀǘŜŘ ǳǎƛƴƎ ǘǊŀŎǘ-ǘƻ-ǘǊŀŎǘ 
ŎƻƳƳǳǝƴƎ Řŀǘŀ ǇǊƻŘǳŎŜŘ ōȅ ǘƘŜ ¦Φ{Φ /Ŝƴǎǳǎ .ǳǊŜŀǳΦ  
 
!ƴŀƭȅǎƛǎ ƻŦ twL½a ǎƻŎƛŀƭ ƎǊƻǳǇǎ ǊŜǇǊŜǎŜƴǘŜŘ ƛƴ ǘƘŜ ²ƻǊƪǇƭŀŎŜ 
aŀǊƪŜǘ ǊŜǾŜŀƭǎ  ƘƛƎƘ ŎƻƴŎŜƴǘǊŀǝƻƴǎ ƻŦΥ 

Ʒ aƛŘŘƭŜ ǘƻ ƳƛŘŘƭŜ-ǳǇǇŜǊ ƛƴŎƻƳŜ ǿƻǊƪŜǊǎ ǿƛǘƘ ƳŜŘƛŀƴ 
ƘƻǳǎŜƘƻƭŘ ƛƴŎƻƳŜǎ ŎƻƴŎŜƴǘǊŀǘŜŘ ǿƛǘƘƛƴ ŀ ǊŀƴƎŜ ƻŦ 
ŀōƻǳǘ ϷпсΣллл ǘƻ ϷррΣлллΦ 

Ʒ ²ƻǊƪŜǊǎ ŜƳǇƭƻȅŜŘ ƛƴ ǘƘŜ aŀƴǳŦŀŎǘǳǊƛƴƎ όоф҈ύΣ 
IŜŀƭǘƘ {ŜǊǾƛŎŜǎ όнм҈ύΣ wŜǘŀƛƭ ¢ǊŀŘŜ όмл҈ύΣ ŀƴŘ 
.ǳǎƛƴŜǎǎ {ŜǊǾƛŎŜǎ όт҈ύ ƛƴŘǳǎǘǊƛŜǎΦ 

Ʒ aŜƳōŜǊǎ ǿƛǘƘ ƭƛŦŜǎǘȅƭŜǎ ǿƘƛŎƘ ŀǊŜ ƘƻƳŜ ŎŜƴǘŜǊŜŘΣ 
ŀƴŘ ƘŜŀǾȅ ƻƴ ƭŜƛǎǳǊŜ ŀƴŘ ǊŜŎǊŜŀǝƻƴΦ 

 

!ŘŘƛǝƻƴŀƭ ƛƴǎƛƎƘǘǎ ƻƴ ǘƘŜ ŎŀǇǝǾŜ ŜƳǇƭƻȅŜŜ ƳŀǊƪŜǘ Ŏŀƴ ōŜ ƎŀƛƴŜŘ 
ŦǊƻƳ ƻƴƭƛƴŜ ŎƻƴǎǳƳŜǊ ǎǳǊǾŜȅ ǊŜǎǳƭǘǎ ŦƻǊ ǘƘŜ ǇŀǊǝŎƛǇŀƴǘ ƎǊƻǳǇ 
ƛƴŘƛŎŀǝƴƎ ƛǘ ǿƻǊƪǎ ƛƴΣ ƻǊ ǿƛǘƘƛƴ ǘǿƻ ƳƛƭŜǎΣ ƻŦ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘΦ  
{ǳǊǾŜȅ ǊŜǎǳƭǘǎ ŦƻǊ ǘƘŜ Řƻǿƴǘƻǿƴ ŜƳǇƭƻȅŜŜǎ ǎŀƳǇƭŜ ǎƘƻǿΥ 

Ʒ ! ǊŜƭŀǝǾŜƭȅ ƭŀǊƎŜ ƴǳƳōŜǊ ƻŦ ǇŀǊǝŎƛǇŀƴǘǎ ǘǊŀǾŜƭ ƳƻǊŜ 
ǘƘŀƴ мл ƳƛƭŜǎ ǘƻ ǿƻǊƪ ƛƴ ǘƘŜ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ ŀǊŜŀ 
όну҈ ƻŦ ǘƘŜ ǎǳǊǾŜȅΩǎ Řƻǿƴǘƻǿƴ ŜƳǇƭƻȅŜŜ ǎŀƳǇƭŜύΣ 
ǊŜƛƴŦƻǊŎƛƴƎ ǘƘŜ ƴƻǝƻƴ ƻŦ ŀ άŎŀǇǝǾŜ ƳŀǊƪŜǘΦέ 

Ʒ ! сф҈ ŦŜƳŀƭŜ ǘƻ ом҈ ƳŀƭŜ ǎǳǊǾŜȅ ŎƻƳǇƭŜǝƻƴ ǊŀǝƻΣ 
ǿƘƛŎƘ ŎƻǳƭŘ ƭŜƴŘ ŀŘŘƛǝƻƴŀƭ ǎǳǇǇƻǊǘ ŦƻǊ ƳŀǊƪŜǝƴƎ 
ƳŜǎǎŀƎŜǎ ŀƴŘ ōǳǎƛƴŜǎǎ ŘŜǾŜƭƻǇƳŜƴǘ ǎǘǊŀǘŜƎƛŜǎ ǿƘƛŎƘ 
ǘŀǊƎŜǘ ŦŜƳŀƭŜǎΣ ƛƴ ƎŜƴŜǊŀƭΣ ŀƴŘ ǘƘŜ Řƻǿƴǘƻǿƴ ŦŜƳŀƭŜ 
ǿƻǊƪǇƭŀŎŜ ǇƻǇǳƭŀǝƻƴΣ ǎǇŜŎƛŬŎŀƭƭȅΦ 

Ʒ ²ƻǊƪŜǊǎ ŎƻƴŎŜƴǘǊŀǘŜŘ ƛƴ ǘƘŜ ор ǘƻ сп ȅŜŀǊǎ ŀƎŜ 
ƎǊƻǳǇτǊŜǇǊŜǎŜƴǝƴƎ тр҈ ƻŦ ǘƘŜ Řƻǿƴǘƻǿƴ ŜƳǇƭƻȅŜŜ 
ǎǳǊǾŜȅ ǎŀƳǇƭŜτŀƴŘ ǿƛǘƘ ƘƻǳǎŜƘƻƭŘ ƛƴŎƻƳŜǎ ŎƭŜŀǊƭȅ 
ŎƻƴŎŜƴǘǊŀǘŜŘ ƛƴ ŀ ǊŀƴƎŜ ƻŦ ϷрлΣллл ǘƻ ϷмрлΣлллΣ ǿƛǘƘ 
тл҈ ƻŦ ŀƭƭ Řƻǿƴǘƻǿƴ ŜƳǇƭƻȅŜŜ ƎǊƻǳǇ ǇŀǊǝŎƛǇŀƴǘǎ 
ǊŜǇƻǊǝƴƎ ƛƴ ǘƘŀǘ ǊŀƴƎŜΦ  

 
¢ƘŜ ŎƻƴǎǳƳŜǊ ǎǳǊǾŜȅΩǎ ŜƳǇƭƻȅŜŜ ǎŀƳǇƭŜ ƭŜƴŘǎ ǎǳǇǇƻǊǘ ŦƻǊ 
ƳŀǊƪŜǝƴƎ ƳŜǎǎŀƎŜǎ ŀƴŘ ǎǘǊŀǘŜƎƛŜǎ ǿƘƛŎƘ ŀǊŜ ƳƻǊŜ άǎƻǇƘƛǎǝŎŀǘŜŘέ 
ƛƴ ƴŀǘǳǊŜΣ ŀƴŘ ǿƘƛŎƘ ŀǊŜ ŘŜǎƛƎƴŜŘ ǘƻ ƳƻǊŜ Ŧǳƭƭȅ ǇǊƻƳƻǘŜ ǘƘŜ 
ŘƛǎǘǊƛŎǘΩǎ άǊŜŬƴŜŘέ ŀƴŘ ŘƛǎǝƴƎǳƛǎƘƛƴƎ ǉǳŀƭƛǝŜǎΣ ǇǊƻŘǳŎǘǎΣ ǎŜǊǾƛŎŜǎΣ 
ǇŜǊǎƻƴŀƭƛǝŜǎΣ ŀǧǊŀŎǝƻƴǎΣ ŜǾŜƴǘǎ ŀƴŘ ǾŜƴǳŜǎΦ 

Expansion Opportunities? 

Products frequently purchased online by 
downtown area employees could offer 

business expansion opportunities. 

Products purchased on the Internet by downtown 

area employees within the last three months:  

Womenôs Clothing 48.1% 

Books 46.4% 

Gifts 45.9% 

Menôs Clothing 26.5% 

Sporting Goods 24.9% 

Childrenôs Clothing 22.1% 

Hobby, Sewing & Needlework Supplies 19.3% 

Home Furnishings 18.2% 

Specialty Foods 17.1% 

Beauty Supplies 16.0% 

Source: 2013 Downtown Neenah Area Consumer Survey  

Out to Lunch 

Twenty-seven percent (27%) of downtown 

area employees indicated they visit the 

Downtown Neenah area for dining and/or 

entertainment one or two times a week, as 

compared to just 15% of participants not 

employed in the downtown area.  

Source: 2013 Downtown Neenah Area Consumer Survey 
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5ŜƳƻƎǊŀǇƘƛŎ tǊƻŬƭŜ  

bƛŜƭǎŜƴ /ƭŀǊƛǘŀǎ ŘŜƳƻƎǊŀǇƘƛŎ ǊŜǇƻǊǘǎ ƎŜƴŜǊŀǘŜŘ ŦƻǊ ǘƘŜ 
5ƻǿƴǘƻǿƴ bŜŜƴŀƘ рΣ мл ŀƴŘ нл-ƳƛƴǳǘŜ 5ǊƛǾŜ ¢ƛƳŜ 
aŀǊƪŜǘǎ ǇǊƻǾƛŘŜ ŜȄǘŜƴǎƛǾŜ Řŀǘŀ ǘƻ ǇǊƻŬƭŜΣ ōŜƴŎƘƳŀǊƪ 
ŀƴŘ ǘǊŀŎƪ ǘƘŜ ƳŀǊƪŜǘΦ  !ƴŀƭȅǎƛǎ ŀƴŘ ŎƻƳǇŀǊƛǎƻƴ ƻŦ Řŀǘŀ 
ŦƻǊ ǘƘŜ ǘƘǊŜŜ ŘǊƛǾŜ ǝƳŜ ŀǊŜŀǎ ǊŜǾŜŀƭΥ 

Ʒ ¢ǊŜƴŘǎ ŀƴŘ ǇǊƻƧŜŎǝƻƴǎ ŦƻǊ ǘƘŜ ǇƻǇǳƭŀǝƻƴ ŀƴŘ 
ƘƻǳǎŜƘƻƭŘǎ ǿƛǘƘƛƴ ǘƘŜ ŘǊƛǾŜ ǝƳŜ ŀǊŜŀǎΣ ǿƛǘƘ ǘƘŜ 
ŜȄŎŜǇǝƻƴ ƻŦ ǘƘŜ ǇƻǇǳƭŀǝƻƴ ƛƴ ǘƘŜ ŬǾŜ ƳƛƴǳǘŜ 
ŘǊƛǾŜ ǝƳŜ ŀǊŜŀΣ ŀƴǝŎƛǇŀǘŜ ǎƭƻǿ ŀƴŘ ǎǘŜŀŘȅ ƎǊƻǿǘƘ 
ǘƘǊƻǳƎƘ нлмуΦ ¢ƘŜ ǇǊƻƧŜŎǘŜŘ лΦо҈ ŘŜŎǊŜŀǎŜ ƛƴ 
ǇƻǇǳƭŀǝƻƴ ŦƻǊ ǘƘŜ ŬǾŜ ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜ ŀǊŜŀ 
ŦǊƻƳ нлмо ǘƻ нлму ƛǎ ƳŀǊƎƛƴŀƭ ŀƴŘ ŀǇǇŜŀǊǎ ǘƻ ōŜ 
ƻũǎŜǘ ōȅ ŀƴ ŀƴǝŎƛǇŀǘŜŘ мΦл҈ ƛƴŎǊŜŀǎŜ ƛƴ ŀǊŜŀ 
ƘƻǳǎŜƘƻƭŘǎ ǘƘǊƻǳƎƘ нлмуΦ 

Ʒ ¢ƘŜ ŎƻƳǇƻǎƛǝƻƴ ƻŦ ǘƘŜ ŬǾŜ-ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜ 
ǇƻǇǳƭŀǝƻƴΣ ŀǎ ŎƻƳǇŀǊŜŘ ǘƻ ǘƘŀǘ ƛƴ ǘƘŜ мл ŀƴŘ нл-
ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜ ŀǊŜŀǎΣ ƛǎ ǎƭƛƎƘǘƭȅ ƭŜǎǎ ŜǘƘƴƛŎŀƭƭȅ 
ŀƴŘ ǊŀŎƛŀƭƭȅ ŘƛǾŜǊǎŜΦ ¢ƘŜ ²ƘƛǘŜ !ƭƻƴŜ ǊŀŎŜ 
ǊŜǇǊŜǎŜƴǘǎ ƳƻǊŜ ǘƘŀƴ фл҈ ƻŦ ǘƘŜ ǇƻǇǳƭŀǝƻƴ ōȅ 
ǊŀŎŜ ƛƴ ŀƭƭ ŘǊƛǾŜ ǝƳŜ ŀǊŜŀǎΦ   

Ʒ /ƻƳǇŀǊŀǝǾŜƭȅ ƭƻǿŜǊ нлмо ƛƴŎƻƳŜ ŜǎǝƳŀǘŜǎ ŀǊŜ 
ŦƻǳƴŘ ŦƻǊ ƘƻǳǎŜƘƻƭŘǎ ƛƴ ǘƘŜ ŬǾŜ ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜ 
ŀǊŜŀ ǿƘŜǊŜ !ǾŜǊŀƎŜ ŀƴŘ aŜŘƛŀƴ IƻǳǎŜƘƻƭŘ 
LƴŎƻƳŜ ƛǎ ŀōƻǳǘ у҈ ǘƻ мн҈ ƭŜǎǎ ǘƘŀƴ ŬƎǳǊŜǎ 
ǊŜǇƻǊǘŜŘ ŦƻǊ ǘƘŜ ǘŜƴ ŀƴŘ ǘǿŜƴǘȅ ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜ 
ŀǊŜŀǎΦ 

Ʒ aƻǊŜ ǘƘŀƴ тр҈ ƻŦ ǘƘŜ ŘǊƛǾŜ ǝƳŜ ŀǊŜŀǎΩ ǿƻǊƪŦƻǊŎŜ 
ŀƎŜ мс ȅŜŀǊǎ ƻǊ ƻƭŘŜǊ ƛǎ ŜƳǇƭƻȅŜŘ ƛƴ ǘƘŜ CƻǊ-tǊƻŬǘ 
tǊƛǾŀǘŜ ǎŜŎǘƻǊΦ aƻǊŜ ǘƘŀƴ нр҈ ƻŦ ǿƻǊƪŦƻǊŎŜ 
ŜƳǇƭƻȅŜŜǎ ŀǊŜ ŜƳǇƭƻȅŜŘ ƛƴ ǘƘŜ tǊƻŘǳŎǝƻƴ ŀƴŘ 
hŶŎŜκ!ŘƳƛƴƛǎǘǊŀǝǾŜ {ǳǇǇƻǊǘ ƻŎŎǳǇŀǝƻƴǎΣ 
ŎǳƳǳƭŀǝǾŜƭȅΦ   

Ʒ aƻǊŜ ǘƘŀƴ по҈ ƻŦ ǘƘŜ ŘǊƛǾŜ ǝƳŜ ŀǊŜŀǎΩ ǿƻǊƪŦƻǊŎŜ 
ƳŜƳōŜǊǎ ƘŀǾŜ ŀ ŎƻƳƳǳǘŜ ƻŦ ƭŜǎǎ ǘƘŀƴ мр 
ƳƛƴǳǘŜǎΣ ŀƴŘ ŀōƻǳǘ пл҈Ҍ ƘŀǾŜ ŀ ŎƻƳƳǳǘŜ ǝƳŜ ƻŦ 
мр ǘƻ нф ƳƛƴǳǘŜǎΦ 

Ʒ !ǇǇǊƻȄƛƳŀǘŜƭȅ ǘǿƻ-ǘƘƛǊŘǎ ƻŦ ŀƭƭ ƻŎŎǳǇƛŜŘ ƘƻǳǎƛƴƎ 
ǳƴƛǘǎ ƛƴ ǘƘŜ ŘǊƛǾŜ ǝƳŜ ƎŜƻƎǊŀǇƘƛŜǎ ŀǊŜ ƻǿƴŜǊ-
ƻŎŎǳǇƛŜŘΦ 

Ʒ 9ǎǝƳŀǘŜŘ ƳŜŘƛŀƴ ǾŀƭǳŜǎ ƻŦ ƻǿƴŜǊ-ƻŎŎǳǇƛŜŘ 
ƘƻǳǎƛƴƎ ǳƴƛǘǎ ƛƴ нлмо ǊŀƴƎŜ ŦǊƻƳ ϷмнпΣнсо ƛƴ ǘƘŜ 
ŬǾŜ ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜ ŀǊŜŀΣ ǘƻ ϷмотΣрпр ƛƴ ǘƘŜ ǘŜƴ 
ƳƛƴǳǘŜ ŀǊŜŀΣ ǘƻ ϷмпсΣлол ƛƴ ǘƘŜ ǘǿŜƴǘȅ ƳƛƴǳǘŜ 
ŀǊŜŀΦ  

Population 5 Min 10 Min 20 Min 

2013 Estimate 23,809 67,271 285,492 

2018 Projection 23,738 68,497 291,922 

  Change 2013ð2018  -0.3% +1.8% +2.3% 

    

Age 5 Min 10 Min 20 Min 

2013 Est. Median Age 37.8 38.4 36.9 

2013 Est. Average Age 38.5 38.7 37.9 

        

Households 5 Min 10 Min 20 Min 

2013 Estimate 10,323 28,586 114,887 

2018 Estimate 10,430 29,330 118,157 

  Change 2013ð2018  +1.0% +2.6% +2.8% 

        

2013 Est. Income 5 Min 10 Min 20 Min 

Average Household $56,837 $61,227 $61,111 

Median Household $43,391 $47,755 $48,655 

Source: Nielsen Claritas 

Downtown Neenah Drive Time Market  

Fast Facts 
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wŜǘŀƛƭ tƻǿŜǊ 

bƛŜƭǎŜƴ /ƭŀǊƛǘŀǎ wat hǇǇƻǊǘǳƴƛǘȅ DŀǇ ǊŜǇƻǊǘǎ ǎƘƻǿ ǎǳǇǇƭȅ ŀƴŘ 
ŘŜƳŀƴŘ ŘƻƭƭŀǊ ŜǎǝƳŀǘŜǎ ŀƴŘ ǘƘŜ ǎŀƭŜǎ ƻǇǇƻǊǘǳƴƛǘȅ ƎŀǇǎ όƭŜŀƪŀƎŜ ƻǊ 
ǎǳǊǇƭǳǎύ ōȅ ǊŜǘŀƛƭ ŎŀǘŜƎƻǊȅ ŦƻǊ ŀ ǎǇŜŎƛŬŎ ƳŀǊƪŜǘΦ 9ǎǝƳŀǘŜǎ ƻŦ ŘŜƳŀƴŘ 
όŎƻƴǎǳƳŜǊ ŜȄǇŜƴŘƛǘǳǊŜǎύ ŀǊŜ ōŀǎŜŘ ǳǇƻƴ ŘŜƳƻƎǊŀǇƘƛŎ ŎƘŀǊŀŎǘŜǊƛǎǝŎǎ 
ƻŦ ǘƘŜ ǊŜǎƛŘŜƴǝŀƭ ƳŀǊƪŜǘ ǿƛǘƘƛƴ ǘƘŜ ŘŜŬƴŜŘ ƎŜƻƎǊŀǇƘȅΦ 9ǎǝƳŀǘŜǎ ƻŦ 
ǎǳǇǇƭȅ όǊŜǘŀƛƭ ǎŀƭŜǎύ ŀǊŜ ōŀǎŜŘ ǳǇƻƴ ŀŎǘǳŀƭ ǎŀƭŜǎΣ ŀƴŘ ŎƻƳǇŀǊŜŘ ǘƻ 
ŘŜƳŀƴŘ ǘƻ ŎŀƭŎǳƭŀǘŜ ǘƘŜ hǇǇƻǊǘǳƴƛǘȅ DŀǇ ό{ŀƭŜǎ [ŜŀƪŀƎŜ ƻǊ {ǳǊǇƭǳǎύ 
ŦƻǊ ŜŀŎƘ ǊŜǘŀƛƭ ŎŀǘŜƎƻǊȅΦ ²ƘŜƴ ǘƘŜ ŘŜƳŀƴŘ ƛǎ ƎǊŜŀǘŜǊ ǘƘŀƴ ǘƘŜ ǎǳǇǇƭȅΣ 
ǎŀƭŜǎ ƭŜŀƪŀƎŜ ƛǎ ƻŎŎǳǊǊƛƴƎΤ ŀƴŘ ǿƘŜƴ ŘŜƳŀƴŘ ƛǎ ƭŜǎǎ ǘƘŀƴ ǎǳǇǇƭȅΣ ǘƘŜǊŜ 
ƛǎ ŀ ǎŀƭŜǎ ǎǳǊǇƭǳǎ ŦƻǊ ǘƘŀǘ ǊŜǘŀƛƭ ŎŀǘŜƎƻǊȅΦ  
 

hǾŜǊŀƭƭ ǊŜǘŀƛƭ ǇŜǊŦƻǊƳŀƴŎŜ ƛƴ ǘƘŜ ŬǾŜ-ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜ ŀǊŜŀΣ ƭŀǊƎŜƭȅ 
ŘǊƛǾŜƴ ōȅ ǘƘŜ ²ƻǊƪǇƭŀŎŜ aŀǊƪŜǘΣ ŀǇǇŜŀǊǎ ǘƻ ǎƘƻǿ ǇƻǘŜƴǝŀƭ ŦƻǊ 
ŜȄǇŀƴǎƛƻƴΦ  ¢ƻǘŀƭ ǊŜǘŀƛƭ ǎŀƭŜǎ ŦƻǊ ǘƘŜ ŬǾŜ-ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜ ŀǊŜŀΣ 
ƛƴŎƭǳŘƛƴƎ ǎŀƭŜǎ ŦƻǊ ŜŀǝƴƎ ϧ ŘǊƛƴƪƛƴƎ ǇƭŀŎŜǎΣ ŀǊŜ ŜǎǝƳŀǘŜŘ ǘƻ ǘƻǘŀƭ 
ƳƻǊŜ ǘƘŀƴ Ϸофл ƳƛƭƭƛƻƴΣ ǘǊŀƛƭƛƴƎ ŘŜƳŀƴŘΣ ŜǎǝƳŀǘŜŘ ŀǘ ŀōƻǳǘ Ϸпнр 
ƳƛƭƭƛƻƴΣ ǘƻ ǊŜǎǳƭǘ ƛƴ ŜǎǝƳŀǘŜŘ ǊŜǘŀƛƭ ƭŜŀƪŀƎŜ ƻŦ ƴŜŀǊƭȅ Ϸор ƳƛƭƭƛƻƴΦ  
 

/ŀǘŜƎƻǊƛŜǎ ǎƘƻǿƛƴƎ ŀ ǊŜǘŀƛƭ ǎǳǊǇƭǳǎ ŎƻǳƭŘ ōŜ ŀƴ ƛƴŘƛŎŀǝƻƴ ƻŦ ǊŜǘŀƛƭ 
ŎŀǘŜƎƻǊȅ ǎǘǊŜƴƎǘƘ ƛƴ ǘƘŜ ƳŀǊƪŜǘǇƭŀŎŜΦ !ǎ ŀ ŬǊǎǘ ǎǘŜǇΣ ŜȄŀƳƛƴŀǝƻƴ ƻŦ 
ǇƻǘŜƴǝŀƭ ǊŜǘŀƛƭ ŜȄǇŀƴǎƛƻƴ ŀƴŘ ŘŜǾŜƭƻǇƳŜƴǘ ǎǘǊŀǘŜƎƛŜǎ ŦƻǊ Řƻǿƴǘƻǿƴ 
bŜŜƴŀƘ ǎƘƻǳƭŘ ŎƻƴǎƛŘŜǊ ǇƻǘŜƴǝŀƭ ς ŀƴŘ ŀǇǇǊƻǇǊƛŀǘŜ ς ƻǇǇƻǊǘǳƴƛǝŜǎ 
ǘƻ ŎŀǇƛǘŀƭƛȊŜ ƻƴ ǘƘŜǎŜ ǎǘǊŜƴƎǘƘǎΣ ǇŀǊǝŎǳƭŀǊƭȅ ǿƘŜǊŜ ŀǇǇǊƻǇǊƛŀǘŜ ŀƴŘ 
ŎƻƴŘǳŎƛǾŜ ǘƻ ǘƘŜ ŜȄƛǎǝƴƎ ŀƴŘ ŜǾƻƭǾƛƴƎ ōǳǎƛƴŜǎǎ ƳƛȄΦ bƻǘŀōƭȅΣ ǘƘŜ 
CƻƻŘǎŜǊǾƛŎŜ ŀƴŘ 5ǊƛƴƪƛƴƎ tƭŀŎŜǎ ŎŀǘŜƎƻǊȅ ǎƘƻǿǎ ŀƴ ŜǎǝƳŀǘŜŘ ǎǳǊǇƭǳǎ 
ƻŦ ƳƻǊŜ ǘƘŀƴ ϷнΦм Ƴƛƭƭƛƻƴ ƛƴ ǘƘŜ ŬǾŜ ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜ ŀǊŜŀΦ hǘƘŜǊ 
ŎŀǘŜƎƻǊƛŜǎ ǎƘƻǿƛƴƎ ǎǘǊŜƴƎǘƘ ƛƴ ǘƘŜ ŬǾŜ ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜ ƛƴŎƭǳŘŜΥ 

Ʒ IŀǊŘǿŀǊŜ {ǘƻǊŜǎ  

Ʒ IŜŀƭǘƘ ŀƴŘ tŜǊǎƻƴŀƭ /ŀǊŜ {ǘƻǊŜǎ  

Ʒ WŜǿŜƭǊȅ {ǘƻǊŜǎ  

Ʒ aǳǎƛŎŀƭ LƴǎǘǊǳƳŜƴǘ ŀƴŘ {ǳǇǇƭƛŜǎ {ǘƻǊŜǎ  

Ʒ ¦ǎŜŘ aŜǊŎƘŀƴŘƛǎŜ {ǘƻǊŜǎ  
 

! ƴǳƳōŜǊ ƻŦ ǊŜǘŀƛƭ ŎŀǘŜƎƻǊƛŜǎ ŀƴŘ ǎǳōŎŀǘŜƎƻǊƛŜǎ ǎƘƻǿƛƴƎ ŀƴ 
hǇǇƻǊǘǳƴƛǘȅ DŀǇ όǊŜǘŀƛƭ ǎŀƭŜǎ ƭŜŀƪŀƎŜύ ǿƛǘƘƛƴ ǘƘŜ ŬǾŜ-ƳƛƴǳǘŜ ŘǊƛǾŜ 
ǝƳŜ ŀǊŜŀ ŎƻǳƭŘΣ ƻƴ ǘƘŜ ǎǳǊŦŀŎŜ ς ŀƴŘ ŘŜǇŜƴŘƛƴƎ ǳǇƻƴ ŎƻƴŘƛǝƻƴǎΣ 
ŜȄǘŜƴǳŀǝƴƎ ŎƛǊŎǳƳǎǘŀƴŎŜǎΣ ǎǳǊǊƻǳƴŘƛƴƎ ŎƻƳǇŜǝǝƻƴ ŀƴŘ 
ŎƻƴǎƛŘŜǊŀǝƻƴ ƻŦ ƻǘƘŜǊ ƳŀǊƪŜǘ ŦƻǊŎŜǎ ŀƴŘ ŦŀŎǘƻǊǎ ǘƘŀǘ ŎƻǳƭŘ ōŜ ŘǊƛǾƛƴƎ 
ǘƘŜ ǊŜǎǳƭǘǎ ς ǎŜǊǾŜ ŀǎ ǇƻǎǎƛōƭŜ ǘŀǊƎŜǘǎ ŦƻǊ Řƻǿƴǘƻǿƴ bŜŜƴŀƘ 
ŜȄǇŀƴǎƛƻƴ ŀƴŘ ǊŜŎǊǳƛǘƳŜƴǘ ŜũƻǊǘǎΦ 9ȄŀƳǇƭŜǎ ƻŦ ǊŜǘŀƛƭ ŎŀǘŜƎƻǊƛŜǎ ŀƴŘ 
ǎǳōŎŀǘŜƎƻǊƛŜǎ ǎƘƻǿƛƴƎ ǊŜƭŀǝǾŜƭȅ ƭŀǊƎŜ ŀƳƻǳƴǘǎ ƻŦ ǎŀƭŜǎ ƭŜŀƪŀƎŜ ƛƴ ǘƘŜ 
5ƻǿƴǘƻǿƴ bŜŜƴŀƘ ŬǾŜ ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜ ƛƴŎƭǳŘŜΥ 

Ʒ CƻƻŘ ŀƴŘ .ŜǾŜǊŀƎŜ {ǘƻǊŜǎ  

Ʒ Cǳƭƭ-{ŜǊǾƛŎŜ wŜǎǘŀǳǊŀƴǘǎ  

Ʒ CŀƳƛƭȅ /ƭƻǘƘƛƴƎ {ǘƻǊŜǎ  

Ʒ CǳǊƴƛǘǳǊŜ ŀƴŘ IƻƳŜ CǳǊƴƛǎƘƛƴƎǎ {ǘƻǊŜǎ  

Ʒ 9ƭŜŎǘǊƻƴƛŎǎ ŀƴŘ !ǇǇƭƛŀƴŎŜ {ǘƻǊŜǎ  

Ʒ hǘƘŜǊ aƛǎŎŜƭƭŀƴŜƻǳǎ {ǘƻǊŜ wŜǘŀƛƭŜǊǎ  

Ʒ DƛƊΣ bƻǾŜƭǘȅ ŀƴŘ {ƻǳǾŜƴƛǊ {ǘƻǊŜǎ 

Retail Sales  

Categories and subcategories 

showing a sales surplus ñan 

indication of retail sector strength ñ 

in the Downtown Neenah five 

minute drive time include:  

Ʒ Other General Merchandise  

Ʒ Hardware Stores                  

Ʒ Limited -Service Eating Places  

Ʒ Health and Personal Care Stores  

Ʒ Jewelry Stores  

Ʒ Musical Instruments and Supplies  

Ʒ Used Merchandise Stores  

Ʒ Drinking Places ñAlcoholic 

Beverages  

Ʒ Office Supplies and Stationery  

Ʒ Florists 

Ʒ Other Clothing Stores  

Ʒ Womenõs Clothing Stores 

Workplace Market ($MM) 

0.5 Miles 1.0 Miles 2.0 Miles 

$40.0 $121.6 $398.9 

   

Drive Time Market ($MM) 

5 Min 10 Min 20 Min 

$390.3 $897.6 $4,591.0 

Source: Nielsen Claritas 

Totals shown for all Retail categories (NAICS 441ð454) 
and Foodservice and Drinking Places (NAICS 722) 
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¢ƘŜ ǇǊƻŎŜǎǎ ōŜƘƛƴŘ ǘƘŜ ŎƻƳǇƭŜǝƻƴ ƻŦ ǘƘƛǎ ǎǘǳŘȅ ŀƴŘ ǘƘŜ ǊŜǎǳƭǝƴƎ 
ǇǊƻŘǳŎǘǎ ŀƴŘ ǎǘǊŀǘŜƎƛŜǎ ŎƻƴǎƛŘŜǊǎ ŬƴŘƛƴƎǎ ŦǊƻƳ ŎǳǊǊŜƴǘ ƳŀǊƪŜǘ Řŀǘŀ 
ŀƴŘ ǎǘŀƪŜƘƻƭŘŜǊ ƛƴǇǳǘ ǇǊƻǾƛŘŜŘ ǾƛŀΥ 

Ʒ ! ōǳǎƛƴŜǎǎ ǎǳǊǾŜȅ ŎƻƳǇƭŜǘŜŘ ōȅ тм 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ 
ŀǊŜŀ ōǳǎƛƴŜǎǎŜǎ  

Ʒ ! ŎƻƴǎǳƳŜǊ ǎǳǊǾŜȅ ŎƻƳǇƭŜǘŜŘ ōȅ пом ǊŜǎǇƻƴŘŜƴǘǎ 

Ʒ !ƴ ƻǇŜƴ ƛƴǾƛǘŀǝƻƴ ŎƻƳƳǳƴƛǘȅ ǿƻǊƪǎƘƻǇ 

Ʒ ! ǎŜǊƛŜǎ ƻŦ ŦƻŎǳǎ ƎǊƻǳǇǎ ǿƛǘƘ ǊŜǇǊŜǎŜƴǘŀǝǾŜǎ ŦǊƻƳ ƪŜȅ 
bŜŜƴŀƘ ŀǊŜŀ ǎǘŀƪŜƘƻƭŘŜǊ ƎǊƻǳǇǎ  

CƻƭƭƻǿƛƴƎ ŀǊŜ ŜȄŀƳǇƭŜǎ ƻŦ ƪŜȅ ŬƴŘƛƴƎǎ ǿƘƛŎƘ ǇǊƻǾƛŘŜ ŀ ǎƻǳƴŘ ōŀǎƛǎ 
ŦƻǊ ǘƘŜ ƴŜǿ bŜŜƴŀƘ 5ƻǿƴǘƻǿƴ ōǊŀƴŘƛƴƎ ǎȅǎǘŜƳ ŀƴŘ ǇǊƻǇƻǎŜŘ 
ƛƳǇƭŜƳŜƴǘŀǝƻƴ ǎǘǊŀǘŜƎƛŜǎ ƻǳǘƭƛƴŜŘ ƛƴ ǘƘƛǎ ŘƻŎǳƳŜƴǘΦ 
 
¢ƘŜ bŜŜƴŀƘ 5ƻǿƴǘƻǿƴ aŀǊƪŜǘǎ 

¢ƘŜ 5ƻǿƴǘƻǿƴ ²ƻǊƪǇƭŀŎŜ aŀǊƪŜǘΣ ǿƛǘƘ ŀ ŘŀȅǝƳŜ ǇƻǇǳƭŀǝƻƴ 

ŜǎǝƳŀǘŜŘ ŀǘ ƳƻǊŜ ǘƘŀƴ мпΣллл ǇŜǊǎƻƴǎ ǿƛǘƘƛƴ ŀ ƻƴŜ ƳƛƭŜ ǊŀŘƛǳǎΣ  ƛǎ 

ŀ ǎƛȊŀōƭŜΣ ŎŀǇǝǾŜ ƳŀǊƪŜǘ ŦƻǊ Řƻǿƴǘƻǿƴ ŀǊŜŀ ōǳǎƛƴŜǎǎŜǎΦ !ƴŀƭȅǎƛǎ ƻŦ 

Řŀǘŀ ŀƴŘ ŎƻƴǎǳƳŜǊ ǎǳǊǾŜȅ ǊŜǎǳƭǘǎ ǎǳƎƎŜǎǘ ŀ ǊŜƭŀǝǾŜƭȅ ƭŀǊƎŜ ƴǳƳōŜǊ 

ƻŦ Řƻǿƴǘƻǿƴ ŀǊŜŀ ŜƳǇƭƻȅŜŜǎ ŀǊŜ ŎƻƳƳǳǝƴƎ ŦǊƻƳ ƳƻǊŜ ǘƘŀƴ ǘŜƴ 

ƳƛƭŜǎτŀƴŘ ŜǾŜƴ ŦǊƻƳ ōŜȅƻƴŘ ǘƘŜ ǘǿŜƴǘȅ-ƳƛƴǳǘŜ ŘǊƛǾŜ ǝƳŜΦ 

5ǳǊƛƴƎ ǘƘŜ ŘŀȅΣ ǿƘƛƭŜ ƻǳǘ ƻŦ ǘƘŜƛǊ ǇƭŀŎŜ ƻŦ ǿƻǊƪΣ ǘƘŜǎŜ ŜƳǇƭƻȅŜŜǎ 

Ƴŀȅ ōŜƘŀǾŜ ŀƴŘ ƘŀǾŜ ƴŜŜŘǎ ŀƪƛƴ ǘƻ ŀƴ ŀǿŀȅ-ŦǊƻƳ-ƘƻƳŜ ǾƛǎƛǘƻǊΦ 

aŀǊƪŜǝƴƎ ǎǘǊŀǘŜƎƛŜǎ ŀƴŘ ŎǳǎǘƻƳŜǊ ǎŜǊǾƛŎŜ ǇǊŀŎǝŎŜǎ ƳƛƎƘǘ 

ŜƳǇƘŀǎƛȊŜ ŀ ŎƻƴǾŜƴƛŜƴŎŜ ŀƴŘ ƘƻǎǇƛǘŀƭƛǘȅ-ƻǊƛŜƴǘŜŘ ǎŜǊǾƛŎŜ ŀǇǇǊƻŀŎƘ 

ǘƻ ōŜǎǘ ŎŀǇǘǳǊŜ ŀƴŘ ƴǳǊǘǳǊŜ ǘƘƛǎ ŎƭƛŜƴǘŜƭŜΦ    

 

¢ǊŀŶŎ DŜƴŜǊŀǘƻǊǎ ŀƴŘ ±ƛǎƛǘ CǊŜǉǳŜƴŎȅ 

±ƛǎƛǘǎ ǘƻ ǘƘŜ ƭƛōǊŀǊȅΣ Ŏƛǘȅ ƘŀƭƭΣ Ǉƻǎǘ ƻŶŎŜ ŀƴŘ ƻǘƘŜǊ ŜǊǊŀƴŘǎ-ƻǊƛŜƴǘŜŘ 

ǇǳǊǇƻǎŜǎ ƎŜƴŜǊŀǘŜ ŦǊŜǉǳŜƴǘ ŀƴŘ ŎƻƴǎƛǎǘŜƴǘ ǘǊŀŶŎ ƛƴ ǘƘŜ Řƻǿƴǘƻǿƴ 

ŀǊŜŀΣ ǿƛǘƘ ƳƻǊŜ ǘƘŀǘ рф҈ ƻŦ ŀƭƭ ŎƻƴǎǳƳŜǊ ǎǳǊǾŜȅ ǊŜǎǇƻƴŘŜƴǘǎ 

ƛƴŘƛŎŀǝƴƎ ǘƘŜȅ Ǿƛǎƛǘ ǘƘŜ Řƻǿƴǘƻǿƴ Řŀƛƭȅ ƻǊ ǿŜŜƪƭȅ ŦƻǊ ǘƘƻǎŜ 

ǇǳǊǇƻǎŜǎΦ ¢ƘŜ Řƻǿƴǘƻǿƴ ŀǊŜŀΩǎ ŜǾƻƭǾƛƴƎ ƛŘŜƴǝǘȅ ŀǎ ŀ ǇƭŀŎŜǎ ŦƻǊ 

ŜŀǝƴƎ ϧ ŘǊƛƴƪƛƴƎ ƛǎ ŀƭǎƻ ŜǾƛŘŜƴǘ ƛƴ ŎƻƴǎǳƳŜǊ ǎǳǊǾŜȅ ǊŜǎǇƻƴǎŜǎΦ  

LƭƭǳǎǘǊŀǝƴƎ ǘƘŜ ƛƳǇŀŎǘǎ ƻŦ ǿƻǊƪǇƭŀŎŜ ŜƳǇƭƻȅŜŜǎΣ ƴŜŀǊƭȅ ол҈ ƻŦ 

Řƻǿƴǘƻǿƴ ŜƳǇƭƻȅŜŜǎ ƛƴŘƛŎŀǘŜŘ ǘƘŜȅ Ǿƛǎƛǘ ǘƘŜ ŀǊŜŀ ŦƻǊ ŘƛƴƛƴƎ όŜŀǝƴƎ 

ŀƴŘκƻǊ ŘǊƛƴƪƛƴƎύ ŀǘ ƭŜŀǎǘ ƻƴŎŜ ƻǊ ǘǿƛŎŜ ŜŀŎƘ ǿŜŜƪΣ ŀǎ ŎƻƳǇŀǊŜŘ ǘƻ 

Ƨǳǎǘ мс҈ ƻŦ ǘƘŜ ǎŀƳǇƭŜ ƴƻǘ ŜƳǇƭƻȅŜŘ ƛƴ ǘƘŜ Řƻǿƴǘƻǿƴ ŀǊŜŀΦ 

aŀǊƪŜǝƴƎ ŀƴŘ ǇǊƻƳƻǝƻƴ ǎǘǊŀǘŜƎƛŜǎ ŘŜǎƛƎƴŜŘ ǘƻ ƛƴŎǊŜŀǎŜ Ǿƛǎƛǘ 

ŦǊŜǉǳŜƴŎȅ ŀŎǊƻǎǎ ǘƘŜ ǾŀǊƛƻǳǎ ōǳǎƛƴŜǎǎ ǎŜŎǘƻǊǎ ǎƘƻǳƭŘ ǎŜǊǾŜ ǘƻ 

ƘŜƛƎƘǘŜƴ ŀǿŀǊŜƴŜǎǎ ŦƻǊ ǘƘŜ Ŧǳƭƭ ǊŀƴƎŜ ƻŦ ǇǊƻŘǳŎǘǎ ŀƴŘ ǎŜǊǾƛŎŜǎ 

ŀǾŀƛƭŀōƭŜΣ ǿƘƛƭŜ ŎǊƻǎǎ-ƳŀǊƪŜǝƴƎ ŀƴŘ ǇǊƻƳƻǝƻƴ ǎǘǊŀǘŜƎƛŜǎ ǎƘƻǳƭŘ 

ŎƻƴǎƛŘŜǊ ƻǇǇƻǊǘǳƴƛǝŜǎ ǘƻ ƛƴǘŜǊŎŜǇǘ ǾƛǎƛǘƻǊǎΣ ŀƴŘ ŦƻǊ ǘƘŜ ŘŜƭƛǾŜǊȅ ƻǊ 

ǇƭŀŎŜƳŜƴǘ ƻŦ ƳŜǎǎŀƎŜǎ ŀƴŘ ŎƻƭƭŀǘŜǊŀƭΣ ŀǘ ǘƘŜ ǿƻǊƪǇƭŀŎŜΣ ŀǘ ǎǘǊŜŜǘ 

ƭŜǾŜƭΣ ŀƴŘ ŀǘ ōƻǘƘ ǊŜǘŀƛƭ ŀƴŘ ƴƻƴ-ǊŜǘŀƛƭ ǘǊŀŶŎ-ƎŜƴŜǊŀǝƴƎ ŀǧǊŀŎǝƻƴǎΦ 

 

Question 

How far is your residence located from 

Downtown Neenah?  

Employee Sample Responses Percent 

In downtown or within 2 miles 29.5% 

2 to 5 miles 27.1% 

5 to 10 miles 15.7% 

More than 10 miles 27.6% 

Source: 2013 Downtown Neenah Area Survey 

Question 

How often do you visit the Downtown 

Neenah area... 

FrequencyðDaily or Weekly Percent 

To do errands 59.5% 

For service-related purposes 11.6% 

For dining 22.5% 

For entertainment 4.9% 

To shop 6.8% 

Source: 2013 Downtown Neenah Area Survey 
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±ƛǊǘǳŀƭ wŜŀƭƛǘȅ 

¢ƘŜ ǊŀƴƪƛƴƎ ƻŦ ƳŜŘƛŀ ǇǊŜŦŜǊŜƴŎŜǎ ōȅ ŎƻƴǎǳƳŜǊ ǎǳǊǾŜȅ ǇŀǊǝŎƛǇŀƴǘǎ 
ŘŜƳƻƴǎǘǊŀǘŜǎ ǘƘŜ ƎǊƻǿƛƴƎ ƛƴƅǳŜƴŎŜ ƻŦ ǘƘŜ LƴǘŜǊƴŜǘ ŀƴŘ ǎƻŎƛŀƭ 
ƳŜŘƛŀ ŀǇǇƭƛŎŀǝƻƴǎ ŀǎ ŀ ƴŜǿǎ ǊŜǎƻǳǊŎŜΣ ŦƻǊ ǊŜǎŜŀǊŎƘƛƴƎ ǇǊƻŘǳŎǘǎ ŀƴŘ 
ǎŜǊǾƛŎŜǎΣ ŀƴŘ ŦƻǊ ŎƻƳƳǳƴƛŎŀǝƴƎ ǿƛǘƘ ŎƭƛŜƴǘǎΦ  
 
¢ƘŜ LƴǘŜǊƴŜǘ Ŏŀƴ ōŜ ŀ ǇŀǊǝŎǳƭŀǊƭȅ ǾŀƭǳŀōƭŜ ǊŜǎƻǳǊŎŜ ŦƻǊ ōǳǎƛƴŜǎǎŜǎ 
ōŜŎŀǳǎŜ ƛǘ ǇǊƻǾƛŘŜǎ ǘƘŜ ǇƻǘŜƴǝŀƭ ŦƻǊ ōǳǎƛƴŜǎǎŜǎ ǘƻ ŜȄǇŀƴŘ ǘƘŜƛǊ 
ǘǊŀŘŜ ŀǊŜŀ ǿŜƭƭ ōŜȅƻƴŘ ƭƻŎŀƭ ƻǊ ǊŜƎƛƻƴŀƭ ƎŜƻƎǊŀǇƘƛŜǎΦ .ǳǎƛƴŜǎǎŜǎ 
ǿƛǘƘ ŎƻƭƭŜŎǝōƭŜΣ ǎǇŜŎƛŀƭǘȅΣ ŀƴŘ ŎǳǎǘƻƳ ƳŜǊŎƘŀƴŘƛǎŜ ƭƛƴŜǎΣ ƛƴ 
ǇŀǊǝŎǳƭŀǊΣ Ŏŀƴ ǳǎŜ ǘƘŜ LƴǘŜǊƴŜǘ ǘƻ ƳŀǊƪŜǘ ǘƻ ǘƘŜ ŜƴǝǊŜ ¦ƴƛǘŜŘ {ǘŀǘŜǎ 
ƻǊ ŜǾŜƴ ƎƭƻōŀƭƭȅΦ  9ǾŜƴ ǘǊŀŘƛǝƻƴŀƭ ǊŜǘŀƛƭŜǊǎ ŀƴŘ ōǳǎƛƴŜǎǎ ŎŀǊǊȅƛƴƎ 
άǎǘŀǇƭŜέ ǇǊƻŘǳŎǘǎ ŀǊŜ ǊŜŀǇƛƴƎ ōŜƴŜŬǘǎ ŀǎΣ ƳƻǊŜ ŀƴŘ ƳƻǊŜΣ 
ŎƻƴǎǳƳŜǊǎ ǳǎŜ ǘƘŜ LƴǘŜǊƴŜǘ ǘƻ άǎƘƻǇ ŀƴŘ ŎƻƳǇŀǊŜέ ǇǊƻŘǳŎǘǎ ŀƴŘ 
ǎŜǊǾƛŎŜǎΣ ŀƴŘ ǘƘŜƴ ǳǎŜ ǘƘŜ LƴǘŜǊƴŜǘ ς ƛƴ ƳǳŎƘ ǘƘŜ ǎŀƳŜ ǿŀȅ ǇǊŜǾƛƻǳǎ 
ƎŜƴŜǊŀǝƻƴǎ ƻŦ ŎƻƴǎǳƳŜǊǎ ǳǎŜŘ ǘƘŜ ¸Ŝƭƭƻǿ tŀƎŜǎ ς ŀǎ ŀ ǊŜǎƻǳǊŎŜ ǘƻ 
ŬƴŘ ŀ ƭƻŎŀƭ ƻǳǘƭŜǘ ƻǊ ǾŜƴŘƻǊ ǿƘŜǊŜ ǘƘŜȅ Ŏŀƴ ƳŀƪŜ ǘƘŜƛǊ ǇǳǊŎƘŀǎŜΦ    
 
5ƻǿƴǘƻǿƴ bŜŜƴŀƘΩǎ ǇǊƻƳƻǝƻƴ ŀƴŘ ŎƻƭƭŀōƻǊŀǝǾŜ ƳŀǊƪŜǝƴƎ ŜũƻǊǘǎ 
ǎƘƻǳƭŘ ŎƻƴǎƛŘŜǊ Ƙƻǿ ǘƘŜ LƴǘŜǊƴŜǘ ŀƴŘ ǾŀǊƛƻǳǎ 9-ŎƻƳƳŜǊŎŜΣ ƻƴƭƛƴŜ 
ŘƛǊŜŎǘƻǊƛŜǎ ŀƴŘ ǎƻŎƛŀƭ ƳŜŘƛŀ ŀǇǇƭƛŎŀǝƻƴǎ ƳƛƎƘǘ ōŜ Ƴƻǎǘ ŜũŜŎǝǾŜƭȅ 
ǳǎŜŘ ǘƻ ŎƻƳƳǳƴƛŎŀǘŜ ǿƛǘƘ ŎƻƴǎǳƳŜǊǎ ŀƴŘ ǘƻ ŦǳǊǘƘŜǊ Řƻǿƴǘƻǿƴ 
ǇǊƻƳƻǝƻƴŀƭ ƎƻŀƭǎΦ ¢ƘŜ ƎǊƻǿƛƴƎ ǇƻǇǳƭŀǊƛǘȅ ƻŦ CŀŎŜōƻƻƪΣ ¢ǿƛǧŜǊ ŀƴŘ 
ƻǘƘŜǊ ǎƻŎƛŀƭ ƳŜŘƛŀ ŀǇǇƭƛŎŀǝƻƴǎ ŀǎ ŀƴ ŜũŜŎǝǾŜ ǎƻǳǊŎŜ ǘƻ 
ŎƻƳƳǳƴƛŎŀǘŜ ǿƛǘƘ ŎƭƛŜƴǘǎ ƛǎ ŜǾƛŘŜƴǘ ƛƴ ŎƻƴǎǳƳŜǊ ǎǳǊǾŜȅ ǊŜǎǳƭǘǎ ǘƘŀǘ 
ǎƘƻǿ ƳƻǊŜ ǘƘŀƴ ну҈ ƻŦ ŀƭƭ ǊŜǎǇƻƴŘŜƴǘǎ ǎŜƭŜŎǘŜŘ LƴǘŜǊƴŜǘ ²ŜōǎƛǘŜǎ 
ŀƴŘ {ƻŎƛŀƭ aŜŘƛŀ ŀǎ ƻƴŜ ƻŦ ǘƘŜƛǊ ǘƻǇ ǘǿƻ ǎƻǳǊŎŜǎ ŦƻǊ ƴŜǿǎ ŀƴŘ 
ƛƴŦƻǊƳŀǝƻƴΦ 
 
¢ƘŜ ƴŜǿ ōǊŀƴŘƛƴƎ ǎȅǎǘŜƳ Ƴǳǎǘ ōŜ ŀŘŀǇǘŜŘ ŀƴŘ ŎƻƴǎƛǎǘŜƴǘƭȅ ŀǇǇƭƛŜŘ 
ŀŎǊƻǎǎ ŀ ǾŀǊƛŜǘȅ ƻŦ ƳŜŘƛǳƳτƛƴŎƭǳŘƛƴƎ LƴǘŜǊƴŜǘ-ōŀǎŜŘ ǎƛǘŜǎ ŀƴŘ 
ŀǇǇƭƛŎŀǝƻƴǎτǘƻ ŜƴƘŀƴŎŜ ŀǿŀǊŜƴŜǎǎ ŀƴŘ ǘƻ ŎǊŜŀǘŜ ōǳǎƛƴŜǎǎ 
ŎƻƴƴŜŎǝƻƴǎ ǘƻ ǘƘŜ bŜŜƴŀƘ 5ƻǿƴǘƻǿƴ ōǊŀƴŘΦ .ǳǎƛƴŜǎǎŜǎ ǎƘƻǳƭŘ ōŜ 
ŜƴŎƻǳǊŀƎŜŘ ǘƻ άǇƭǳƎ ƛƴέ ǘƻ bŜŜƴŀƘ 5ƻǿƴǘƻǿƴ ŀƴŘκƻǊ CǳǘǳǊŜ 
bŜŜƴŀƘ ǿŜōǎƛǘŜǎ ŀƴŘ ǎƻŎƛŀƭ ƳŜŘƛŀ ǎƛǘŜǎ ǿƘƛŎƘ ǎŜǊǾŜ ŀǎ ǇƻǊǘŀƭǎΣ ŀƴŘ 
ǘƻ ŀǇǇƭȅ ōǊŀƴŘƛƴƎ ŜƭŜƳŜƴǘǎ ŀƴŘ ŜȄǘŜƴǎƛƻƴǎ ƛƴ ǘƘŜƛǊ ƻǿƴ ŜƭŜŎǘǊƻƴƛŎ 
ŀƴŘ ǇǊƛƴǘ ƳŜŘƛŀ ŀǇǇƭƛŎŀǝƻƴǎ ǘƻ ǊŜƛƴŦƻǊŎŜ ŎƻƴƴŜŎǝƻƴǎ ǿƛǘƘ ǘƘŜ 
ōǊŀƴŘτŀƴŘ  ōǳƛƭŘ ōǊŀƴŘ ŜǉǳƛǘȅΦ 
 
! bŜŜƴŀƘ 5ƻǿƴǘƻǿƴ CŀŎŜōƻƻƪ ǇŀƎŜΣ ŦƻǊ ŜȄŀƳǇƭŜΣ ƳƛƎƘǘ ōŜ 
ŘŜǎƛƎƴŜŘ ǘƻ ǎŜǊǾŜ ŀǎ ŀ ǇƻǊǘŀƭ ǎƛǘŜΣ ƻŦ ǎƻǊǘǎΣ ǘƻ ŦŜŀǘǳǊŜ ŀƴŘ Ŝŀǎƛƭȅ 
ǎƘŀǊŜ ǇƻǎǝƴƎǎ ƘƛƎƘƭƛƎƘǝƴƎ ƴŜǿ ŀƴŘ ǳƴƛǉǳŜ ǇǊƻŘǳŎǘǎΣ ƭƻŎŀƭ 
ǇŜǊǎƻƴŀƭƛǝŜǎΣ ǎǇŜŎƛŀƭ ƻũŜǊǎΣ ŜǾŜƴǘǎ ŀƴŘ ƻǘƘŜǊ ŦŜŀǘǳǊŜǎ ǿƘƛŎƘ 
ǊŜƛƴŦƻǊŎŜ ǘƘŜ ƴŜǿ ōǊŀƴŘΦ CŀŎŜōƻƻƪ ŀŘǾŜǊǝǎƛƴƎ ŀǇǇƭƛŎŀǝƻƴǎ ƳƛƎƘǘ ōŜ 
ŜƳǇƭƻȅŜŘ ǘƻ ƘŜƭǇ ōǳƛƭŘ ǘǊŀŶŎΣ ǇŀǊǝŎǳƭŀǊƭȅ ŘǳǊƛƴƎ ǘƘŜ ƴŜǿ ǇŀƎŜΩǎ 
ƭŀǳƴŎƘΣ ŀƴŘ ōǳǎƛƴŜǎǎŜǎ ǎƘƻǳƭŘ ōŜ ŜƴŎƻǳǊŀƎŜŘ ǘƻ Ƴŀƛƴǘŀƛƴ ŦǊŜǎƘ 
ŎƻƴǘŜƴǘ ŀƴŘ ǘƻ ǎƘŀǊŜ ƭƛƴƪǎ ŀƴŘ Ǉƻǎǘǎ ǘƻ ƭŜǾŜǊŀƎŜ ǘǊŀŶŎ ƎŜƴŜǊŀǘŜŘ ŀǘ 
ǘƘŜ bŜŜƴŀƘ 5ƻǿƴǘƻǿƴ ǇƻǊǘŀƭ ǇŀƎŜ ŀƴŘ ǘƘŜ ǇŀƎŜǎ ƻŦ ƻǘƘŜǊ 
Řƻǿƴǘƻǿƴ ŀǊŜŀ ōǳǎƛƴŜǎǎŜǎΦ  

 

Question 

Have you purchased any products on the 

Internet within the last three months? 

Consumer Survey Responses Percent 

Yes 88.2% 

No 11.8% 

Source: 2013 Downtown Neenah Area Survey 

Question 

Of the following, which two (2) media and 
information sources do you most rely on 

for Neenah area news and information? 

Top Consumer Survey Responses 

Newspaper 50.2% 

Internet Website(s) 28.7% 

Social Media (Facebook, Twitter, etc.) 28.5% 

Email Marketing 17.5% 

Direct Mail (Valpak, Magazines, etc.) 15.3% 

Source: 2013 Downtown Neenah Area Consumer Survey  
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[ŜǾŜǊŀƎƛƴƎ !ǎǎŜǘǎ 

/ƻƴǎǳƳŜǊ ǎǳǊǾŜȅ ǇŀǊǝŎƛǇŀƴǘǎ ƎŀǾŜ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘ ƘƛƎƘ ƳŀǊƪǎ 
ŦƻǊ ŀ ǾŀǊƛŜǘȅ ƻŦ ƛŘŜƴǝŬŀōƭŜτŀƴŘ ƳŀǊƪŜǘŀōƭŜτǉǳŀƭƛǝŜǎ ŀƴŘ ǘǊŀƛǘǎ 
ǿƘƛŎƘ ǇǊƻǾƛŘŜ ŀ ǎƻƭƛŘ ŦƻǳƴŘŀǝƻƴ ŦƻǊ ƛƳŀƎŜǎ ŀƴŘ ƳŜǎǎŀƎŜǎ ǘƻ ōŜ 
ǊŜƛƴŦƻǊŎŜŘ ŀǎ ǇŀǊǘ ƻŦ ǘƘŜ ƴŜǿ ōǊŀƴŘƛƴƎ ǎȅǎǘŜƳΦ 

 
¢ƘŜ ƴŜǿ ōǊŀƴŘƛƴƎ ǎȅǎǘŜƳ ŦƻǊ bŜŜƴŀƘ 5ƻǿƴǘƻǿƴ ǳǎŜǎ ƛƳŀƎŜǎ ŀƴŘ 
ƳŜǎǎŀƎŜǎ ǿƘƛŎƘ ŎŀǇƛǘŀƭƛȊŜ ƻƴ ǘƘŜǎŜ άƪƴƻǿƴέ ǉǳŀƭƛǝŜǎ ŀƴŘ ŀǎǎŜǘǎ ǘƻ 
ŘŜƭƛǾŜǊ ŀ ǇƻǿŜǊŦǳƭ ǎǘŀǘŜƳŜƴǘ ŀƴŘ ǊŜǎƻƴŀǝƴƎ ƛƳǇǊŜǎǎƛƻƴǎΦ  
[ŜǾŜǊŀƎƛƴƎ ŀǎǎŜǘǎ ŀƭǊŜŀŘȅ ƛŘŜƴǝŬŜŘ ŀǎ ǎǘǊŜƴƎǘƘǎ ƛƴ ǘƘŜ ƳŀǊƪŜǘǇƭŀŎŜ 
ǇǊƻǾƛŘŜǎ ƻǇǇƻǊǘǳƴƛǝŜǎ ǘƻ ƳŀƪŜ ƴŀǘǳǊŀƭ ŎƻƴƴŜŎǝƻƴǎ ǿƛǘƘ 
ŎƻƴǎǳƳŜǊǎΣ ŀƴŘ ŜƴƘŀƴŎŜǎ ǘƘŜ ŀōƛƭƛǘȅ ŦƻǊ ǘƘŜ ƴŜǿ ōǊŀƴŘ ǘƻ ǊŜŀŘƛƭȅ 
Ǝŀƛƴ ǘǊŀŎǝƻƴ ǘƘǊƻǳƎƘ ǊŜǇŜŀǘŜŘ ŀƴŘ ŎƻƴǎƛǎǘŜƴǘ ŀǇǇƭƛŎŀǝƻƴǎ ŀƴŘ 
ŜȄǘŜƴǎƛƻƴǎΦ 
 
! ²ƻǊƪ ƛƴ tǊƻƎǊŜǎǎ 

/ƻƴǎǳƳŜǊ ŀƴŘ ōǳǎƛƴŜǎǎ ǎǳǊǾŜȅ ǇŀǊǝŎƛǇŀƴǘǎ ǇƭŀŎŜ ŀ ƘƛƎƘ ǇǊƛƻǊƛǘȅ ƻƴ 
ōǳǎƛƴŜǎǎ ŜȄǇŀƴǎƛƻƴ ŀƴŘ ǊŜŎǊǳƛǘƳŜƴǘ ŜũƻǊǘǎτƛƴŎƭǳŘƛƴƎ  ǇǊƻǇƻǎŀƭǎ 
ŦƻǊ ŎǊŜŀǝƴƎ ƛƴŎŜƴǝǾŜǎ ŦƻǊ ƴŜǿ ŀƴŘ ŜȄǇŀƴŘƛƴƎ ōǳǎƛƴŜǎǎŜǎ ƛƴ ǘƘŜ 
Řƻǿƴǘƻǿƴ ŀǊŜŀΤ ŀƴŘ ŜũƻǊǘǎ ǘƻ ǊŜǎǘƻǊŜ ŀƴŘ ǇǊŜǎŜǊǾŜ ǘƘŜ 5ƻǿƴǘƻǿƴ 
bŜŜƴŀƘ ŀǊŜŀΩǎ ƘƛǎǘƻǊƛŎ ŎƘŀǊŀŎǘŜǊΦ hǘƘŜǊ ǇƻǎǎƛōƭŜ ŜƴƘŀƴŎŜƳŜƴǘ 
ŜũƻǊǘǎΣ ǎǳŎƘ ŀǎ ƛƳǇǊƻǾŜƳŜƴǘǎ ǘƻ ǘƘŜ Řƻǿƴǘƻǿƴ ŀǊŜŀΩǎ ǎǘǊŜŜǘǎŎŀǇŜΣ 
ǇǳōƭƛŎ ǎǇŀŎŜǎ ŀƴŘ ŀƳŜƴƛǝŜǎΣ ŀƴŘ ŜũƻǊǘǎ ǘƻ ƛƴŎǊŜŀǎŜ 
ŎƻƳƳǳƴƛŎŀǝƻƴǎΣ ǿŜǊŜ ŀƭǎƻ ǇƻǇǳƭŀǊ ǿƛǘƘ ǎǳǊǾŜȅ ǇŀǊǝŎƛǇŀƴǘǎΦ 
 
{ǳǊǾŜȅ ǇŀǊǝŎƛǇŀƴǘǎΩ ǊŀƴƪƛƴƎ ƻŦ ǇǊƛƻǊƛǝŜǎ ǇǊƻǾƛŘŜ ŘƛǊŜŎǝƻƴ ŦƻǊ ƴŜǿ 
ŀƴŘ ƻƴƎƻƛƴƎ Řƻǿƴǘƻǿƴ ŜƴƘŀƴŎŜƳŜƴǘ ƛƴƛǝŀǝǾŜǎΦ {ƻΣ ǘƻƻΣ ǘƘŜȅ 
ǇǊƻǾƛŘŜ ŀ ōŀǎƛǎ ŦƻǊ ƛƳŀƎŜǎ ŀƴŘ ƳŜǎǎŀƎŜǎΣ Ǿƛŀ ǘƘŜ ƴŜǿ ōǊŀƴŘƛƴƎ 
ǎȅǎǘŜƳΣ ǿƘƛŎƘ ƘƛƎƘƭƛƎƘǘ ŘƛǎǝƴƎǳƛǎƘƛƴƎ ŦŜŀǘǳǊŜǎ ŀƴŘ ŎƻƳƳǳƴƛŎŀǘŜ 
ǇƻǎƛǝǾŜ ŎƘŀƴƎŜ ǘƘŀǘ ƛǎ ŎƻƴǎƛǎǘŜƴǘ ǿƛǘƘ ǘƘŜ ŎƻƳƳǳƴƛǘȅΩǎ ǾŀƭǳŜǎ ŀƴŘ 
ƛǘǎ ŘŜǎƛǊŜ ŦƻǊ 5ƻǿƴǘƻǿƴ bŜŜƴŀƘΦ  

 

Question 

Compared to other places you frequently shop and do business, 

is Downtown Neenah stronger, equal or weaker in terms of... 

Percentage of Consumers Rating Stronger or Equal 

Cleanliness 96.4% 

Attractiveness 93.4% 

Customer Service 86.6% 

Quality of Dining 83.7% 

Quality of Products and Services 82.9% 

Quality of Festivals and Events  80.8% 

Source: 2013 Downtown Neenah Area Consumer Survey  

Question 

Would you place a high, moderate or low 
priority on possible Downtown Neenah 

area enhancement efforts to... 

Consumers Rating as a ñHigh Priorityò 

Create incentives for new and 
expanding Downtown Neenah area 
businesses 

53.4% 

Restore and preserve the downtown 
Neenah areaôs historic character 

51.8% 

Improve the downtown areaôs streets, 
sidewalks, lighting, furnishings, green 
spaces, trails, etc. 

41.1% 

Increase communications efforts to 
promote events, highlight projects, 
publicize new businesses, provide 
construction updates, etc. 

40.9% 

Source: 2013 Downtown Neenah Area Surveys  
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¢ƘŜ ōǊŀƴŘƛƴƎ ǎȅǎǘŜƳ ŘŜǾŜƭƻǇŜŘ ŦƻǊ bŜŜƴŀƘ 5ƻǿƴǘƻǿƴ ǇǊƻǾƛŘŜǎ 
ŘƛǊŜŎǝƻƴ ŀƴŘ ǘƻƻƭǎ ŦƻǊ ŀ ŎƻƳǇǊŜƘŜƴǎƛǾŜ ŀƴŘ ƘƛƎƘƭȅ ǎƻǇƘƛǎǝŎŀǘŜŘ 
ƳŀǊƪŜǝƴƎ ŀƴŘ ōǊŀƴŘƛƴƎ ǎǘǊŀǘŜƎȅ ǘƘŀǘ Ŏŀƴ ōŜ ǊŜŀŘƛƭȅ ŀŘŀǇǘŜŘ ǘƻ  
ǇǳōƭƛŎ ǊŜƭŀǝƻƴǎ ŜũƻǊǘǎΣ ŀŘǾŜǊǝǎƛƴƎΣ ŜǾŜƴǘǎΣ ōǳǎƛƴŜǎǎ ǊŜǘŜƴǝƻƴ ŀƴŘ 
ǊŜŎǊǳƛǘƳŜƴǘ ǎǘǊŀǘŜƎƛŜǎΣ ŘŜǎƛƎƴ ŜƴƘŀƴŎŜƳŜƴǘǎ ŀƴŘ ƻǘƘŜǊ ƛƴƛǝŀǝǾŜǎ 
ŎƻƴǘŀƛƴŜŘ ǿƛǘƘƛƴ ǘƘŜ bŜŜƴŀƘ /ŜƴǘǊŀƭ /ƛǘȅ .L5 hǇŜǊŀǝƴƎ tƭŀƴΩǎ 
ŎƻƳǇƭŜǘŜ ǎŎƻǇŜ ƻŦ ǿƻǊƪΦ  
 
²Ƙŀǘ ƛǎ ŀ ōǊŀƴŘΚ ! ōǊŀƴŘ ƛǎ ŀ ǇǊƻƳƛǎŜ ǘƘŀǘ ƛǎ ƳŀŘŜ ǘƻ ǘƘŜ 
ŎƻƴǎǳƳŜǊΦ Lǘ ƛǎ ǘƘŜ ǎŜǩƴƎ ƻŦ ŀƴ ŜȄǇŜŎǘŀǝƻƴ ŀƴŘ ǘƘŜ ƳŜŜǝƴƎ ƻŦ 
ǘƘŀǘ ŜȄǇŜŎǘŀǝƻƴΣ ǘƘǳǎ ŎǊŜŀǝƴƎ ŀ ŘȅƴŀƳƛŎ ǊŜƭŀǝƻƴǎƘƛǇ ǿƘŜǊŜ ǘǊǳǎǘ 
ƛǎ ŎǊŜŀǘŜŘΦ hǾŜǊ ǝƳŜΣ ǘƘŀǘ ǘǊǳǎǘ ƛǎ ŎƻƴǾŜǊǘŜŘ ƛƴǘƻ ŜǉǳƛǘȅΦ .ǊŀƴŘ 
Ŝǉǳƛǘȅ ƛǎ ǘƘŜ ŀǎǎŜǘ ǘƘŀǘ ƘŜƭǇǎ ǘƻ ŀǧǊŀŎǘ ŘŜǾŜƭƻǇŜǊǎΣ ƳƻǝǾŀǘŜ ƴŜǿ 
ǊŜǎƛŘŜƴǘǎΣ ŀǧǊŀŎǘ ƴŜǿ ǎƘƻǇǇŜǊǎΣ ŀƴŘ ŜƴƘŀƴŎŜ ƻǾŜǊŀƭƭ ǉǳŀƭƛǘȅ ƻŦ ƭƛŦŜΦ 
¢ƘŜ ŘŜǾŜƭƻǇƳŜƴǘ ƻŦ ŀ ōǊŀƴŘ ƛǎ ǘƘŜ ƻǾŜǊŀƭƭ Ǝƻŀƭ ƻŦ Ƴƻǎǘ ƳŀǊƪŜǝƴƎ 
ŜũƻǊǘǎΦ  
 

.ǊŀƴŘƛƴƎ ǎȅǎǘŜƳ ŎƻƴŎŜǇǘǎ ŀƴŘ ǇǊƻŘǳŎǘǎ ŘŜǾŜƭƻǇŜŘ ŀǎ ǇŀǊǘ ƻŦ ŀ 
ŎƻƳǇƭŜǘŜ ōǊŀƴŘƛƴƎ ǎȅǎǘŜƳ ŦƻǊ bŜŜƴŀƘ 5ƻǿƴǘƻǿƴ ŀǊŜ ŘŜǎƛƎƴŜŘ ǘƻΥ 

Ʒ .ǳƛƭŘ ƛŘŜƴǝǘȅ ŀƴŘ ŀǇǇŜŀƭ ŀƳƻƴƎ ǘŀǊƎŜǘŜŘ ŎƻƴǎǳƳŜǊ 
ƳŀǊƪŜǘ ǎŜƎƳŜƴǘǎΣ ƛƴŎƭǳŘƛƴƎ bŜŜƴŀƘ 5ƻǿƴǘƻǿƴ 
²ƻǊƪǇƭŀŎŜ aŀǊƪŜǘ ƳŜƳōŜǊǎ 

Ʒ tǊƻƳƻǘŜ ŀƴŘ ōǳƛƭŘ ǳǇƻƴ ǘƘŜ ŘƛǎǘǊƛŎǘΩǎ άǳƴŜǉǳŀƭŜŘέ 
ǉǳŀƭƛǝŜǎ ŀƴŘ ŜȄǇŜǊƛŜƴŎŜǎ 

Ʒ /ŀǇƛǘŀƭƛȊŜ ƻƴ ŜȄƛǎǝƴƎ ŜǾŜƴǘǎ ŀƴŘ ƛƴǎǇƛǊŜ ƛŘŜŀǎ ŦƻǊ ƴŜǿ 
ǇǊƻƳƻǝƻƴŀƭ ŜǾŜƴǘǎ ŀƴŘ ŀŎǝǾƛǝŜǎ 

Ʒ .ǳƛƭŘ ŜȄŎƛǘŜƳŜƴǘ ŀƴŘ ǇǊƻƳƻǘŜ ǘƘŜ Řƻǿƴǘƻǿƴ ŀǊŜŀ ŀǎ 
ŀ ǳƴƛǉǳŜ ŀƴŘ ŘƛǎǝƴŎǘ CƻȄ wƛǾŜǊ ±ŀƭƭŜȅ ŀǧǊŀŎǝƻƴ  

Ʒ .Ŝ ŀŘŀǇǘŀōƭŜ ǘƻ ŀ ǾŀǊƛŜǘȅ ƻŦ ƳŜŘƛŀ ŀƴŘ 
ŎƻƳƳǳƴƛŎŀǝƻƴǎ ŦƻǊƳŀǘǎ ŀƴŘ ǘƻƻƭǎ 

Ʒ tǊƻƳƻǘŜ ŀ ǎŜƴǎŜ ƻŦ ŜȄǇƭƻǊŀǝƻƴ ŀƴŘ ŘƛǎŎƻǾŜǊȅ  

Ʒ tǊƻǾƛŘŜ ƛŘŜŀǎ ŀƴŘ ŘƛǊŜŎǝƻƴ ŦƻǊ ŎƻƭƭŀǘŜǊŀƭ ƳŀǘŜǊƛŀƭǎΣ 
ǎǘǊŜŜǘǎŎŀǇŜ ŜƭŜƳŜƴǘǎΣ ŀƴŘ ŀ Ƙƻǎǘ ƻŦ ƻǘƘŜǊ ǇǊƻŘǳŎǘǎ 
ǘƘŀǘ Ŏŀƴ ŜũŜŎǝǾŜƭȅ ǎŜǊǾŜ ǘƻ ŜȄǘŜƴŘ ǘƘŜ ōǊŀƴŘ ŀƴŘ 
ǊŜƛƴŦƻǊŎŜ ŀ ǎǘǊƻƴƎ Ǉƻǎƛǝƻƴ ŦƻǊ bŜŜƴŀƘ 5ƻǿƴǘƻǿƴ 
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